
-: Criterion 3:-

RESEARCH, INNOVATIONS AND EXTENSION

3.5

Collaboration

3.5.1.1

Number of Collaborative activities for research, Faculty exchange,
Student exchange/ internship year-wise during the last five years



Index

Sr. No Year Name of the Activities Collaboration with the
Institution

1. 2018-19 Course on Leadership Development
Programme

Western College of
Commerce and Business

Management

4. 2019-20 Course on English Speaking Session Western College of
Commerce and Business

Management

5. 2021-22 Webinar on Sales & Marketing
Management

Western College of
Commerce and Business

Management

6. 2022-23 Overview on Digital Marketing Western College of
Commerce and Business

Management

7. 2018-19 Career Guidance and Personality
Development Session

Ramsheth Thakur College
of Commerce and Science

8. 2019-20 Session Filing of Income Tax Return Ramsheth Thakur College
of Commerce and Science

9. 2021-22 Seminar on Corporate Event Planning
and Social Media as an event

promotion tool

Ramsheth Thakur College
of Commerce and Science

10. 2022-23 Mind to Market Start-up Ramsheth Thakur College
of Commerce and Science



SANPADA E&
Affiliatr:d to 

-l-he Uriiversity of l,lumbai

Sector-2, Piol Nc 3.;1,5, lJehind Sanpasia Rarlv;ay Staiion, $anpada {Vd), Nevi ldi-rr:ibai - 400 705

Tet A?2-27758? 15 I A2?-'27752213 r Fex. A22-27750351
E-mail . snqLriry,Q)scct.edir.in r !*leDstte: *ru'rw.scc{.edu.in

3rd September,2018

NOTICE

oriental Education Society's sanpada college of commerce and Technology'

organizes a course on "Leadership bevelopm"nt Ptogtamme* in collaboration with

Western Coltege of Commerce and Business Management from 6th September 2018

to 20th December, 2018.

-The course aims to give a knowledge on the following topics:

a

a

a

a

a

a

a

Leadership
Motivation strategies with respect to motivation theories

LeadershiP and team building
Leadership with respect to managing a diverse workforce' cross

International Entrepreneurship Opportunities

Leadership skill and conflict management

CaseStudy,Assignmentonanalysingsuccessfulleader

The following will be the venue and timings of the Programme.

Venue: Classroom
Time: 11:00 am

Dr. Roseline
Programme In-charge

Sanpada College ot'Llcr,merce & Technclogy

Sector-2, Piot N0.3,4,5, adjrcent Sanpada Railway

Station, Sanpada, Navi Mumbai.

ATTESTED*z/'



SYLI,ABUS FOR LEADERSHIP DEVELOPMENT PROGRAMME

Programme Obiectives

l.)'"'t'ir)irir)!' ;)cl'j(rlial its ri'cll a:) pro1tssiolral sl<ills rvlrich lvoLlltl itrrtlrel.encoLlrzlge developr,c,t of'

ris it lirl.rrrc illaniiqcl irnd ieailer..

Ilelailed Svllabus:

l'lre svllabirs covers detailed knowledge on Leadership development programs.. l_eadership
r Motivation strategies wrt motivatiolr theories
. L.eadership and tearn bLrilding
. Leadership wrt ntanaging a diverse workforce, cross. Interuntional E,ntrepr-ener:rship OpportLrnities
. i-eadersltip sl<ill and conflict managetreltt
o Case Str_rdy. Assignment on analyzing successfirl Ieacler

Inslructiorral I\{ethocls: ofl'line lectures, practical. activities arrd assignments

Duration: 3 Months

Course Code Coursc Title

. Leaclership - Basic definition, qr-ruLDP-O I

LI)P-02 Motivation strategies wrt motivation theories

Leadersl-rip sl<ill and conflict rnanagementLDP-03

r.DP-04 Uase StLldy. Assignnrent on arralyzing successful leaders

i

PRINCHL
Sa@ahttW0f k*n

sector - 2, Fbr No t, o ffr*l?!!W
Sanpada, Navi l\r,tmbai _ 400 iil'-''



Cou rs(

Code

Course Title CHAPTERS Course Details

LDP-
0l

LEADERSI-{IP
DI]VIlI,OPMENT PROGRAMME- I

CHAPTER.
I

Unit 1: Leadership -
Basic definition,
qualities of a leader.
Unit2: Trait theory
and styles of
leadership
Unit 3: Theories on
Leadership

t. t)P-
0l

l-LA Dl:l{SFIIP
DEVIJL,OI,M I]NT PROCRAMME-2

CHAPTER-
2

Unit l: Motivation
strategies wfi moti vati orr

theories
Unit 2: Emotional
intelligence and its
significance in the role
ofa leader
Unit 3: Leadership arrd

tean-r buildirrg
LDP-
03

LFjADERSHIP
DEVELOPM ENT PROGRAMME-3

CHAPTER -3 Unit l: Leadership skill
and conflict
lnanagenrelrt
Unit 2:Creative
Ieadersh i p. infl uerrce
on the creative
potential of worl<
groLlps and teams :

forrnation of i nnovati ve

climate irr
organizations
Unit 3: Leadership ir-r

c ris is

LDP-
04

LEADERSHIP
DEVELOPMENT PROGRAMME-4
(Practical )

CHAPTER-
4

Unit 1: Case Study
Unit 2:Assignment on
analyzing successful
leaders in terms of
their Ieadership styles,
skills and success

stories.

fr-*e
.',.!,^,1'
-. i:-:."..

F
TRiNCNAL

Sarrpada Col:,ag Cf C.gii:rmeo &bdtnolry
Sector - 2, Fld }to. 3, 4 & 5, Saryada (E),

Sanpada,tlaulfrlltrnbd-m705.



ORIENTAL EDUCATION SOCI Ery'S

SANPADA COLLEGE OT COMAAERCE & TECHNOLOGY
Affiiiated to The University of Mumbai

Seclor-2, Plot No. 3,4,5, Behind Sanpada Railway Station, Sanpada {W}, Navi Mumbai - 400 705.
Te* A22-277$8715 I 022-27752?13 r Fax: A22-2775A351
E-mail : enquiry@scct.edu^in r }Vebsite: wwwscct.edu.in

Leadership Development Programme

Datc: 25th January 2019

Vcnuc- Classroom

Objcctivc- Students will gain the skills and project-based experience ueeded for entry into the corporate or any

othor tielcl. Leadership programs are designed to train students to take ownership of their jobs and the tasks

recluirect of them. Not only does it train sludents to be greater workers, but greater leaders as well.its core,

lcadcrship is about unleashing others' potential providing them with the environment, resources, motivation, and

stratcgy to succeed and reach their goals.

Resourcc Person- Asst. Prof. Kazanfar Khan

Activity- Sanpada College of Commerce & Technology organized a "Leadership Development Programme"
in collaboration with Western College of Commerce and Business Management from 6th September 201,E to

20th December, 2018 in the college classroom for all students of all seven departments who had registered for
this course. The resource person of the course wasAsst. Prof. I(azanfar l(han. There were more than 230 shrdents

who participated and learned so many things to be able to compete in today's modern business world. The

students were engaged in an enthusiastic way. They have asked so many questions and queries to clear their
doubts. The program ended successfully.

No. of participants: 233

Outcome: not only is leadership training beneficial to the students, it is also very beneficial to the company. By
promoting leadership roles, students already understand their abilities, work ethic, and professional drive to
succeed. The advantages of being a student leader include gaining valuable leadership skills, making a positive

impact on the organization, and preparing for future ieadership roles. Promoting Student Success: What Student

Leaders Can Do.

Submitted by
Dr. Roslin Lintta George

PrinciPrl

Salpada College ofCoinn:erce & Technology
Sector-2, Plot N0,3,4,5, adjacent Sanpada Railway

Station, Sanpada, l,lavi lV"',:l ;,,

m
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ORIENTAL EDUCATTON SOCTETY'S
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FEEDBACK OE'ADI
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)'l

AMI] OF COURSE:
,URATION, 3f)

!-,

PRINCIRAL

Sanpada Col/eW 0f Carymem &Technology
sactu - 2, Plot i\io. 3, 4 & 5, sapada (E),

\'l:
ORIENTAL EDUCATION SOCI E'I'Y,S

SANPADA COLLEGE OF COMMTJINCE.T TECHNOLOGY

"r "::pj:o.Kg.lol:N 
courl8Es (20 1A ro 20.lJJr

WAS THE
COURSE

BENEFICIAL REMARK / SUGGESTION

e8.r[ \



SANPADA COLLEGE CF COMfuIERCE & TECHNOLOGY
Affiliated to The University of Mumbai
Satt,rr-2 Plr:l NC. .J.4,5. t*+irirxi Sait;:aca Raiii,v:zy Station. $An5-;*d;r t,,/ri. f,lavi i,4umb*i - *0, fii3.Iel 0.i2-21'75r"c715, tsZ?..272i2.?i3 . f ex: 0!2,?7ZS03Ii
E-maii *liuiry@stct.edi.r ir . llebsite' ir,,v;w scci.eciu.rn

a

a

5th October,2019

NOTICE

Oriental Education Society's Sanpada College of Commerce and Technology,
organizes a "English Speaking Course" in collaboration with Western
College of Commerce and Business Management from 8th Octob er Z0l9 to
8th January 2020.

-The course aims at developing a wide range of skills:
Language Development, which involves grammar and extensive vocabulary
Iearning.
w'riting skills, which have a specific focus on literacy and short essays,
memoranda, notes.
Reading, which involves study of instructional business-related texts of
topical relevance.
Listening, which includes comprehension of gist and detailed information.
Communication skills, which cover communication situations (within the
framework of Breakthrough levet).

'rhe following will be the venue and timings of the programme.
Venue: Classroom
Time: l0:30 am

\,/
Dr. Roselinffiu, George

Programme In-charge ATTESTED

Sanpada College ofCommerce & Technclogy
Sector-2, Plot N0.3,4,5, adjacent Sanpada Railway

. Station, Sanpada, Navi Mumbar

i
1,)
i
!



SYLLABUS FOR ENGLISH SPEAKING

Progranrme Obiectives
. The coLrrse helps the students to learn the Er-rglish language professionally and prepare them fbr

the global nrarl<et.
. Aiurs is to worl< on the proficiencl'of spoken Englislr language where major ernphasis should be

on graurmar From the scratch level moving forlvard to tlre advanced level of tools used in english
speal<ing.

Detailed S),llabus:
.['he 

syllabus covers grarrnraticalelerlents which forrrr the basics of spoken English followed by elements
u,lrich are r-rsed to rralie written englislr more eflfective.

Instructional Nlethocls: Ollline lecir-rres. practical" aciivities ancl assigrrurerrts

Duration: 3 Months

Course Cocl Course Title

ES-Oi Basic Elenrents of Euglish

ES-02 Sentence Forrlation

l.rs - 03 Corrversatioual SKiI Is

ES .04 Elenrents of writteu corlr.nunicatior

Course] Course T'itle

Code i

I

CHAPTT'RS Course Details

i'-rTiiriilii

Basic Elerlerrts of English CHAPTER OI ARTICLE
PREPOSITION

CHAPTER 02 SONJUNCTION
rYPES OF
SENTENCES

PRl,r{cmL
Sanpada CoiW Of CornmepoE Ealtdogy

Sector - 2, Plot lto. 3, 4 & 5, Sarpada (E),

Sanpada, Navl Mumbai - 400 705.



CHAPTE,R 03 TENSES

ES.O2 Sentence Formation CHAPTER 04 Voice & Speech

CHAPTER 05 COMPREHENSION

t,:S - 0 Corrversational SI(i I ls CHAPTER 06 Paragraph Writing

CHAPTER 07 Dialogure Writing

CIIAPTER 08 Spelling

CI-.IAPTER 09 Words Often Confirsed

ES-04 Elenrerrts of written
cornrnunication

CHAPTER
r0

Collocation & Idioms

ffi
PRINC!PAL

Sanpada Cr,@s 0f Cc,iii,remo & Iecl:ntloEy'

Sector - 2, Pht I'lo. 3, 4 & 5, Sampada (E),

Sanpada, l{oll l'{tffihi- 400 705.



CHAPTER 1 1 Speech Writins

-

Evaluation pattern:

] 45 Marks VfJq Examinarion.

3. t0 Marks _Cl; fa.ticipation

Note: l. Examinati:r rill be conducted offline.2' Assignments will b" ""ii;;;;lr, "rur..oom which wil be assigned for each department.
3' class parricipatio"r;;il;ili. 

eiu"n o;r;;ffi;rtrendance 
of the srudents.certificates wilr be given to the students in successfur compretion of the course.

PROGRAMME IN-CHARGE
Dr. Roselin Linitta C.o.g.

'q,ffiffi*

FACU TY INCHARGE
Asst. Prot. Vidya Nair

1

l

I

/

I

I

l

I

I

/

l



ORIENTAL EDUCATION SOCIEry'S

SANPADA COLLEGE Or COM/\,TERCE & TECHNOLOGY
Affiliated to The University of Mumbai

sector-2, Plot No, 3,4,5, Behind sanpada Railway station, sanpada (w), Navi Mumbai - 400 ?05.
Tet 422-277.58715 I A22-27752213 . Fax: A22-27750351
E-mail : enquiry@scct.edu^in r' IYebsite: www.scct,edu.in

English Speaking

Date: 1 Oth January, 2020

Venue- Classroom

Objective- To communicate effectively in spoken English on issues and ideas with a reasonable
degree offluency and accuracy in different social settings and different kinds ofsocial
encounters. make meaning by organizing language and using appropriate grammatical patterns.

Resource Person- Asst. Prof. Vdya Nair

Activity- Sanpacia College of Commerce & Technology organized "English Speaking
Course" in collaboration with Western College of Commerce and Business
Management from Sth Octob er 2019 to Sth January 2020 inthe college classroom for all
students of all seven departments who had registered for this course. The resource porson of the
workshop lvas the Asst. Prof. Vidya Nair. There were more than 150 students who participated
and learned so many things to be able to communicate efficiently and effectively inloday's
modern business world. The stuclents were engaged in an enthuslastic way. They have asked sb
many questions and queries to clear their doubts. The program endecl suciessfliily.

No. of particirrants: 159

Outcome: Students will develop conversation skills and talk on topics such as friendship,
annoying habits etc. In addition, students will develop their pronunciation skills by focgsing on
using effective features of pronunciation. Their vocabulary range will improve through learning
less common explessions and phrases.

Submitted by
Dr. Roslin Lintta George ATTESTED

$anpada_Collegc of Comnre:ce & Technology.
S0cl0r-2, Plor N0.3,4,f , adjacent Sanpada naillia'y

Station, Sanpada, Navi Mumhai.
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ORIENTAL ED UCATTON SOCTETY,S
SANPADA COLLEGE OF COMMERCB & TECHNOLOGY

YAME OF COURSE: lryoo55:Ifpl oN coURSES (2olf ro roffi
IURATION:

RNO NAME

RATE THE
RESOURCE

PERSON
(ouT oF s)

WAS THE
COURSE

BENEFICIAL
(YES/ NO)

REMARK / SUGGESTION SIGN
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NAiUIT OF COURSE:
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AMO OIi COURSO:

f6\\-20
ORIENTAL EDUCATTON SOCTETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY
FEEDBACK OF ADD ON COURSES (20 15 TO
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ORIENTAL EDUCATION SOCIEW'S

$sraua-a9!!
irtriliaL*d laTho Univ*l"sity of Mumbai

$*ctar-Z, plot No. 3,,1,5, BehiniJ Sanpada Rail',vay Station, $anpada (W), l'.lavi Murnbai ^ 40{} 7A5-

Tel'. *?-?"-2i758715 i 422'2-1752213 t f ax A22-27754?'51

E-mail ertguiry@;cct.aclu.ir r .$Jebsiie: r,vlvw'scct'edu'in

LSth Augustrz0zl

oriental Education Society's sanpada college of commerce and Technology'

organizes a course on "Salls & Marketing Management" in collaboration with

western college of commerce and Business Management from 25th August

2021 to 31't Decembe r, 202l'

-The course aims to give a knowledge on the following topics:

. Introduction to Marketing & Its Principles

. Consumer Behaviour and Paths to Persuasion

. Mastering Sates: A Toolkit for Success

. Social Media & Digital Marketing

ThefoliowingwillbetheVenueandtimingsoftheProgramme.
Venue: Google Classroom
Time: 10:30 am

,/

n.. nor.tffiitta George

Program#\tn-charge
sry;N

\1e !

i''rpidL \ eo



SYLLABUS FOI1 SALES AND MARKETING MANAGEMBNT PROGRAMME

Programme Obiectives

()rrcollrpleti()ll of'tlle c()tlrse the studettt l.vill bo able to: Unclerstarrci N{nrketing" Consumer Behavi0Lrr.arrci
r\i!\:s to Llclivct'cl1'cctiv,.r Ittarkt-'littg. Llrcilte hiuh-in.r1;act content that engages a uew geperation ol'
Li)rrs'.ii))('r's (inirt lratrds-otl c.rpet'icttce rvith rnarlietiug tools sLlch as SL:i). lgU. socilt mcdia. crrajl
itilrrl'citttg 'lrltl clisPlar atis. i)evclop arl stlategie's lor social nreclia with content iSiit -yoLr pla,. create ii,rl
i1l't ) i il ()l r..

I)ctailed S.r,llabus:

I'he st'iiabLrs cove's a detaileci l<uowledge on Sales ancl Mar.l<eting Managemento lntroduction to N4arlieting & Its prilrciples
o Cousurr':el BehavioLtr and paths lo per.suasiorr
. Masteriirg Sales: A foolhit fbr SLrccess
, Social Media & Digital Marketing

lnstructional Methocls: Online lectures, practical. activities ancl assiglrnents

Duration: 3 Months

i--_ -- -
i Course Code
!
I

I

I

il\4tu.or
I

rSl\4tVIP-02 . Corrslnler Belraviot-rr arrd paths to persuasion

sN4 VtP-03 . Masterirrg Sales: A Toolkit for Success

SMN4P-0,1

' Introduction to Marketing & Its principles

Course Title

Social Media & Digital Marketing

'#*#ffiffiffi



i

Course

Code

Course Titlc CHAPTERS Course Details

SMMP-
0l

SALES AND
MARKETINC
MANAGEMEN'I'-I

CHAPTER-
I

. Understanding the Role of
Marketing
. Marketing Mix
. Developing Marketing Goals
. Segmenting Markets, Selecting

Target Customers & Positioning Youtr'

Brand

SI\4MP-
02

SALES AND
MARI(F,'TINC
MANACEMENl'-2

CI-IAPTER-2 . Identify the characteristics of human

behaviour that enable you to persuade

your target audiences
. Assess potential consulller insights
. Select the strongest insight to
accomplish your marketing
communication goals
. Evaluate core consumer behaviour -
and what drives it
. Recognize persuasive techniques

SMMP-
03

SALES AND
MARKETING
MANAGEMENT-3

CHAPTER -3 . Enhancing your Selling and

Persuasion Skills
. Lead Generatiot-t Tactics
. Nurturing Prospects
. Telling the Right Story at the Right

Time for the Right Reasons
. Closing the Deal and Getting Deals

Unstuck. Ethics to be followed

SMMP-
04

SALES AND
MARI(ETiNG
MANAGEME,NT -4

CHAPTE,R-
4

. Digital Marketing Fundamentals

. A Framework for Marketing in a

Digital World
. Content Marketing
. Search Engine Oplimization
. Social Media (Organic), Search

Engine Marketing, Email Marl<eting,

Other Digital Channels

ffi,qwe
ffi
PRffEIP''

g+r1,15."rr -::!!gg0lfu, ,,JW
li,;'.. - ?, fl{.lh-& rt . * (EI"

$;ailpadq tlllmo* " ,,,r/ /6.

(



Evaluation Pattern:
- l.zt5 N4"rl* MCQ Exarnirratior, (Online)

2. 45 Marks Assignment (Google Meet)

3. 10 Marl<s -Class Participation

Note: l. Examination will be conducted online'

2.Assigrrrrrentswillbecollectedingoogleclassroonrwhichwillbeassigrredforeachdepartment.
i. Class participzLtiot tnarks will be givJn Uaseclon the attendance of the students'

(.er.ti llcates rvill be givc|r to the students in successful completion of the course'

it! (
1., , . I

Wl,rY'",\ /\
FACULTY INCHAITGE 'x:xMtm;'

Asst. Prof. PriYa Singlt

PRI$}CPAL

Sanoada Coilogo 0f (;+nnwce E lechnology
"tfi;;- 

2,'Pit tlo. 3,;l & 5, $npada (E)'
---Sunpidu, 

Na;i illtnrsai - 400 705'

trt-.tm
wry



ORIENTAL EDUCATION $OCIETY'S

SANFADA COLLEGE OF COMMERCE & TECHNOLOGY
Affiliated to The University of Mumbai
secior-Z, Plot No. 3,4,5, Behind sanpada Raitway station, sanpada (w), Navi Mumbai - 400 705.
Tel: 022-277.58715 / 1ZZAT7\Z?]A . Fax: 022:2TZSA3"|it
E-mail : enquiry@scct.edu"in o' lVebsite: www.scct,edu.in.

IOAC ORGANIZED

Sales & Marketing Management

Date: 04th January, 2022

Venue- Classroom

Objective- On completion of the oollrse the student r.vill be able to: Unclerstand Marketing,

Consumer Behaviol ancl ways to cleliver effeotive marketing. Create high-impact content that

engages a ne\\, generation of consunters. Gerin hands-on expedence r.vith marketing tools sucir as

SEO, SEM, social medii,r, email marketing ancl displzuy acls. Develop ad stlategies for social

media r,vith c,ontent that yor"r plan, create and promote.

Resource Person- Asst. Prof. Swati Gaikwad

Activity- IQAC committee of Sanpada College of Commerce & Technology with coordination

of all seven departments organized "Sales & Marketing Management" in collaboration with
Western Cotlege of Commerce and Business Management from 25th August202l to

3|st Decemberr202l in the college classroom fol all students of ail seven departments who had

registered for this course. The resource person of the workshop was the Asst. Prof. Swati

Gaikwad. There were more than 280 students who participated and learned so many things to be

able to compete in today's modern business world. The stLrdents were engaged in an enthusiastic

way. They have asked so many questions and qneries to clear their doubts. The program ended

successfully.

No. of participants: 281 '

Outcome: At the end of the course the stLrdents will be able to:-Recognize and demonstrate the

significant responsibilities of a salesperson as a key individual. Understand the basic concepts

and techniques of selling and their applications to managerial decision makings in the field.

Describe and formulate strategies to effectively manage a company's sales operations.

Submitted by
Dr. Roslin Lintta George

ATTESTED

Principal
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ORIENTAL EDUCATION SOCIETY'S

uNt$p[lp L!=lI q I L!q&s!B$ * $qrN q'99"I
Affiliated to The Unrversity of Mumbai

Sector*2, Plot ,',io. 3,4,5, Behinrl Sanpada Raihvay Statiorr, Sanpada {W}, Navi itluntbai - 400 7A5.

Tel 022-277$8715 i 0?2-27752?13 o f ax'. A22-27750351
E-maii : errquiry@scct.edr-r-in r lVebsiie: lwwv,scct.edu.in

12th October,2022

NOTICE

Oriental Education Society's Sanpada College of Commerce and Technology's

IQAC committee organizes a course on "Digitat Marketing" in collaboration

with Western College of Commerce and Business Management from 14th October

2(122 to L7th JanuarY 2023.

. Marketing Basics

. Overview of Marketing Opportunities in India

Digital Marketing Basics

Digital Marketing Platforms & Channels

The following will be the venue and timings of the Programme'

Venue: Classroom
Time: 10.30 am

\/

Dr. Roselinffin,,ru George

CoordinatoAlQnC

S anPada Coil,st, ol I' Ti ::: 1 *"'rt}:li#.
iJJ,ll.}: -:;; Nii i,','oi *'nt,s anpada Ra irwat

dtrti.r, iitpioa, Navi \{unhai



Advanced Course in Digital Marketing and Content Creation

Programme Obiectives:-

l. Understancling Digital Landscape: To familiarize studeirts with the digital ecosystem, inclLrding
social uredia platfornrs, sealch engines^ rvebsites, rrolrile apps. and other online channels Lrsed for
rn arlict ing.

2. Developirrg Marketing Sl<ills: Teach students fiurdarrental marketing principles and strategies tailored
1br cirgital platlbrrrrs, inclr"rdirrg content creation, SEO (Search Engine Optimization), PPC (Pay-Per-
Cliclit, email rrarketiug. social media marl<eting. and analytics.

3. Autlience Engagement :rnd Targeting: 1-rain students on identifying and urrderstanding target
attrliettces. creating br-ryer personas, and developing strategies to engage and conve( prospects into
CLISIOIICTS.

4.Content Creatiott and Management: L:clr;cate students on creating cornpelling and relevant conterrt 1'or

varior-ts tiigital plartlbrtrs. r-rucierstanciirrg the rrurances of dift'erent content types (text, irlages, videos). arrci

rrrernagi rr g conterlt cal endars e1 tecti ve I y.

5.Datrr Anall'sis antl Analvtics: Provide sl<ills in ursing analytical tools to nteasLlre and interpret
marl<eting carnpaign perfbnrrance, understand key metrics, and mal<e data-driven decisions to optinrize
carnpttigns.

6. llrand lluilding ancl Reputation Management: Teach strategies for building a brand presence online
and miinaging the brand's reputation tl-rrough social listening, responding to feedback, and crisis
nranagerxent.

7. E-comnterce antl Conversion Optimization: EclLrcate stuclents on e-collr.nerce strategies, Llser

erperietrce ([-tX)design, and conversion optimization techniques to rnaximize sales and customer
reterrl ion.

8" Practical Experience and C:rse Studies: Provide lrands-on experierrce througlr projects. internsltips"
oi'r'eal-lvorlci Sintulatious to apply theoretical linou,ledge to practical sceuarios and analyze case studies ol
st rceess lir I .lr giial nrell<et i rr$ carnpai gr rs.

9.Adapting to Trends and lnnovations: Keep stucJents urpclated on the latest trends, tools, and
technologies in digital marl<eting. encouraging therr to adapt and irrnovate within this rapidly evolving
lLeld.

Sanpda UIW 0f Cam.rneffi & ftx/lnology
Sector - e Hd }lo. 3, 4 & 5, $anpda (E),

Sanpada, Navl t\'hrnbai- 400 705.



g. Adapting to Trends and lnnovations: Keep students updated on the latest

trends, tools, and technologies in digital marketing, encouraging them to adapt

and innovate within this rapidly evolving field.

10.Ethica! and Legal Considerations: lnstill an understanding of ethical and legal

implications in digital marketing, including privacy, data protection, and

compliance with industry regulations.

lnstructional Methods: Offline lectures, case studies and assignments

Detailed Syllabus:
This syllabus offers a structured overview of the main topics covered in a digital

marketing course for students. lt provides a foundation in various digital marketing

strategies, tools, and best practices while incorporating practical applications and case

studies to reinforce learning.

Duration:3 Months

Course Code Course Title

ACDMCC - 01 lntroduction to Digital Marketing

ACDMCC - 02 Website Fundamentals and User
Experience (UX)

ACDMCC - 03 Search Engine Optimization (SEO)

ACDMCC - 04 Content Marketing and StrategY

AGDMCC . 05 Emerging Trends and tnnovations

PRI}ENAL
Sarqk ql@ 0lConrnerw &:rxltnology

Sector- 2, Fld Ih. 9,4 & S, Sanpada (E), 
'

Sanpada, Navi L4umbai - 400 705. 
'



Cou rse

Cotle
Coursc Title Chapters Course Details

Module
I

Introduction to Digital
M:rrl<cting

Chapter 1 :

Introduction to digital
marketing

Understanding the digital
landscape and its evolution
Overview of digital marketing
channels and their signilicance
Key concepts and terminology in
digital marketing

Chapter 2 : Digital
N{arketing Strategy and
Planning

Developing com prehensive digital
marketing plans
Budgeting, resou rce allocatiou,
and setting I(PIs
Integrating various digital
channels into a cohesive strategy

IVIodule
2

Website Fundamentals
and User Experience
(ux)

Chapter 3:

Website Development
and Management

Basics of website development
and design principles
Understanding user behavior ancl
ruser experience (UX)
Conversion optimization ancl best
p ractices for website perfornrance

IVIodule
J

Search Engine
Optinrization (SEO)

Chapter 4:

Social Media
Marketing Strategies

Fundamentals of SBO and its
importance in digital marketing
0n-page and off-page
optimization techniq ues

Keyword research, content
optimization, and link-building
strategies

Chapter 5:

Overviely on major
social media platforms

Oven,ielv of major social media
platforms (Facebook, Instagram,
Twitter, Linkedln, etc.)
Developing a social media
strategy
Content creation, scheduling, and
community engagement

Sarip;,^;14 ftliego 0f Offir?{
Sr,riur-aHd.ltoql&i

Sanpada, l{ad hnbr

ffi
PRIISFAI

,,cJogl

,j (E),
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Module
4

Content Marketing
and Strategy

Chapter 6:

Content Creation on
Digital Platform

Understanding content marketing
and its role in digital branding
Content creation techniques
(blogs, videos, infographics, etc.)
Content distribution and
amplifi cation strategies

Chapter 7: Analytics
and Data-driven
Decision Making

Introduction to analytics tools
(Google Analytics, etc.)
Key metrics and performance
indicators in digital marheting
Interpreting data and making
data-driven decisions

Chapter 8: Mobile
Marlieting

Overview of mobile marketing
strategies and trends
Optimizing campaigns for mobile
devices
Mobile app marketing and its
nuances

Nlodule
5

Brnerging Trends nrtd

I nnovations
Chapter 9:

A[, voice search,
AR/VR

Exploring emerging trends in
digital marketing (AI, voice
search, AR/VR, etc.)
Adapting to new technologies and
innovations in the field

Chapter 10:

E-commerce and
Conversion
Optimization

E-commerce strategies and best
practices
Conversion rate optimization
(CRO) techniques
Understanding the customer
journey and improving sales

funnels

Understanding ethical
considerations in digital
marketing
Compliance with regulations,
data privacy, and consumer
protection lalvs

*€'
PRINCIPAL

'tffif.?"ffiff::ruffi'iJfl""'i.niiiu, Navi Mumbd - 4oo 705'

#r----{#B
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best practices
Conversion rate
optimization (CRO)
techniques
U nderstanding the customer
journey and improving sales
funnels

Understanding ethical
considerations in digital
marketing
Compliance with
regulations, data privacy,
and consumer protection
laws

E-commerce and
Conversion
Optimization

Evaluation Pattern:
1.45 Marks MCQ Examination
2.45 Marks Assignment
3.10 Marks -Class ParticiPation

Note. 1. Examination will be conducted offline.

2. Assignments will be collected in the classroom which will be assigned for each

department.
3. Class participation rnarks will be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course.

PROGRAMME IN-CIIARGE
Dr. Roselin Linitta George

PRINCIPAL
S?prO, CotteW U Conr*qw & fuhnotoov

sector - 2, Ffot lrlo. 3, 4 & 5, silfi;iH.-
Sanpada, Navi Mu?&i - +00 ZoJ.'-"



ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCT & TECHNOLOGY
Affiliated to The University of Mumbai
seeior-2, Plot No. 3,4,5, Behind sanpada Railway $tation, sanpada (w), Navi Mumbai - 400 705.
Tet A?2-27758715 I AZp-2Tf522.13 o Fax: 022:2VZSA3S1
E-mail : enquiry@scct.edu.in r' Ivebsite: wwwscct,edu.in

IQAC ORGANIZED

Digital Marketing

DaLq: 20th Jantarv. 2023

Venue- Classroom

Objective- Increasing bland awareness: Digital marketing helps to create and enhance brand
visibility among the target audience. Driving website traffic:Digital marketing aims to atkact
relevant and quality traffic to a company's website.

Resource Person- Asst. Prof. Swati Mohite

Activity- IQAC committee of Sanpada College of Commerce & Technology with coordination of
all seven departments organized "Digital Marketing" in collaboration wiih Western College of
Comnrerce and Business Management from 14th Octob er 2022 to lTthJanuary 2023 in the
college classroom for all shtdents of all seven departments who had registered for this course.
The resource person of the workshop was the Asst. Prof. Swati Mohite. There were 140 students
who participated and learned so many things to be able to compete in today's modern business
world' The students were engaged in an enthusiastic way. They have askei so many questions
and queries to clear their doubts. The program ended successfully.

No. of participants: 140

Outcome: Students have learned about the different types of content, such as blog posts,
infographics, and ebooks, as well as how to create a content marketing strategy. ihey have also
learned about the different stages of the content marketing funnel, frot attraJting prospects to
converting them into customers.

Submitted try
Dr. Roslin Lintta George ATTESTE
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ORI ENTAL EDUCATION SOCI ETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY
FEEDBACK OF ADD ON COURSE (20 a d. TO 20 39 )

AivrE oF couRsE - D pq >rel- rras-gt -€ r-pNq-
r;nnloru- ?O )\y)

5R. NO NAME

RATE THE

RESOURCE

PERSON

WAS THE

COURSE

BENEFICIAL REMARK/SUGGESTTON SIGN
(our oF s) (YES OR NO)
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SANPADA COLLEGE OF COMMERCE & TECHNOLOGY
EEDBACK OF ADD ON COURS E (20 2q-ro 20 {\ ) 
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ORI ENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY

FEEDBACK OF ADD ON COURSE (20 J{ TO 20 L3 
)
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i\",iE OF COURSE -

!fiATtON-
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RATE THE

RESOURCE

PERSON

WAS THE

COURSE

BENEFICIAL REMARK/SUGGESTION SIGN

(our oF s) (YES OR NO)
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OR,ENTAL EDUCATI(
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Date: March 4,2019

NOTICE,.Career 
Guidance ar

Jhi: is to ilform a1 the ,rlo 
**"tonality Development 

session,,

;:'*:::fn ;1^,,n" 
i,**"d,l;:[J[ 

",:l#!3 
co,ege or commerce &

*g1";.?;;:"'eandassistancer".p,"J;-lri,f":?ijil{illi::""j[-""#
and helf ;#y"reness u*onf^:luo"nt "ffilfg 

*"irrii"'"u.".. 
oprionsorur. fio;;ll.'' 

rdentifying their rur".. of;.il.tives. e"i"* are the derairsDate: 5th Marc h 20lg
Time: I I AM
Venue: Serninar Hall

AII the sfudents ArFi-^+*--.
numbers. 

-----^"s are instructed b participate in this seminar in large

""rM
Principal

6ffi
WW

ATTESTED

. p.,incipal

Sanpada_Co!lege of Commerce & Technology
Sector-2,]l0t N0.3,4,5, adjacen t Sanpada n.f l"ly

Station, Sanpada, Navi lvlumbai.
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OR'ENTAL EDUCATION SOCIEry,S

WLEGE oF rullcE & TEcHNoLocy
Affiliated to;

&f:ff.{i}'#:tii li:}7i'tl;.2:i'fJll}fi,i}X,i"#,,*,pada 
(w), Nav Mumbai 400 z'sr-mail:enquiry@sc jlJo;:;":"fi/dr,i_?ffifJ,:Jfj.ff

"career Guidance and personality Development session,,Date: 5thMarch,2}l9
Venue: Seminar Hall
objectives: To provide guidance and assistance for the students to achieve their career goars.To create awareness among students rrgarding uuuituui" caleer options and help them in
|S:#l#iffi,'h:i:,'ff:l"o:*;;.'ro 

r,"rp 
',,0",,, ,r,*" r.nowreige ;; themserves by

Resource person: Mr.Sachin Kadam
Activity: The Sanoada co["g" oicommerce and Technorogy organized ,.ca.reer 

Guidanceand Personalitv Dwelop*.rt;r"r.ii'i'or, 5th March, zotg'n 11:30 am in the corege seminarhall for the students, The *:ili; ilon of the pr&; was Mr.sachin Kadam. He guided
ff .'#iTL;i,"# ,||l'Jo' "1 

* ;;.; 
" 
*... consi deriig Gir aptitude and .riiir.

3#ilTf;,:ilTlr";:"1ffi,1#*L:ffi,1[,?""Jropment session helped the srudents to gain

""w
ATTESTED

Sanpada Colicge uf Uonnerce & Technology
Sector-2, p1o1 11s.-1,4,5, adjacent Sanpada Rail.va.,

,9ryKE



ORIENTAL EDUCATION SOCIETY,S
SANPADA

ATTENDANCE SHEET
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ORIENfiAL EDUCATION SOCIETY'S

T4I..IP}DACOLLEGE oF C.QI{MERCE & TECHNOLOGY
Affiliated ;
sector-2, prot No. r.+ s, ft!r1.0 sanpada Rairway starion, sanpada 1w), Navi Mumbai - 4aa ?05.?j;9???!I!3ttsio,az-zi{sC{s".*iii'dzz-2t7503s1E-ma i I : e n q u i ry @sc*t 

"o 
u. i n 

- 
l" l^r"n, i []ffi"1J,1"'#,ir?

Date: 15/07/2019

"ffConvener

NOTICE
Guest Lecture on

*F'ILING OF INCOME TAX RETURN"

Agenda:

To rearn the concept of Goods and service Tax Act.
To understand the concept of Income tax filing.

To understand the importance of adhering to firing
deadlines.

The Guest Lecture will be on 20/07/2019.
Venue: Seminar Hall
Time: 10:30 a.m.

ATTESTED

ffi
p.ins i; a I

Sanpada Coili;,t.i,i {-. rir,,etce & Technology

Sector-2, Plot I',10.3,.i,i, ;ri,arjril Slnpada Railway

Station, Sanparlr, liavl Mumbai.
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(FILING OF INCOME TAX RETURNI'

Date: 20.Ju1y,2019

Venue: Seminar Hall.

Obiective: Provide students rnith a fundamental understanding of income tax concepts,

t.r*q *d principles. Emphasize the importance of adhering to frling deadlines. Provide

information on extension options and consequences of late filing.

ResourcePerson: P"-F' Narnrc.tt ?rrr<)r1.,

Activity- On 20. August 201g,the Accounting & Finance (BAF) department organised a

ro"i"ui named "FILING OF INCOME TAX RETURN" from 10:30 A.M to 11:30 A.M. for

the students of First, Second and Third Year of Accounting & Finance Department- More

than 50 students graced the event by their presence. The seminar was conducted to boost the

confidence of students and would be beneficial for each student in their personal as well as

professional lives.

No. of participants: 57

Outcome: The students learnt the step-by-step process of filing income tax returns &
a*.top.a practical skills in preparing and submitting accurate tax returns. Understand the

importance of adhering to filing deadlines. Leam about extensions, penalties for late filing,

and strategies to ensure timely submission.

v
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't 
Fax: A22:2TTSA3rd

E-mail : enquiry@scct"edu^in r' )Vebsite: lvwwscct,edu,in

Date: 0411012021,

NOTICE
ooSeminar on Corporate Event Planning and Social Media as an

Event Promotion Tool"

This is to inform all the students of Sanpada College of Commerce & Technology
that, Seminar is organized by the college to provide guidance and assistance for
the students to achieve their career aspiration and awareness s among students
regarding available career options in Event Management.

Date: October 09,2021

Time: I 1.00 am - 1.00 pm

Venue: Seminar Hall

A11 the students are instructed to participate in this seminar in large numbers.

ATTEST

Srnoeds Cstlege of Ccmmerce & Technology

JJ.rit-r, rtot t1i.3,4,5' rdjaeent Sanpeda Rail*rv

Station, SanPadr, Iiavi N'Iumilar
€ffi
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Affiliated to

}ffiri{i1#ki1A?,jlllriii:"F,Trxffr,il?1"*sanpae*{w),Navi,,umbai-4aa?0s5'-r,, Yl r, y- - *:l i,' : n' 7 ri-i* il? ffi3J,LTrr.?;

Report on corporate Event Planning and Social Media as an Event promotion TooI

Date: October 09,202I

Venue- Seminar Hall

obiective- Understanding the significance of aligning corporate objectives with eventplaruring for seamless execution. Harnessing the pote"ntiJof different ,o"iul media platformsto maximize outreach- and engagement. lnalyzing data and, utilizing -"t i., to assess theeffectiveness of social media campaigns. practical application of leined concepts throughinteractive workshops
Resource Person- prof. Vishal Deshmukh

Activitv- IQAC committee of Sanpada college of commerce & Technology with coordinationRamseth Thakur college of commerce and Science organized semiiL on ,,Report oncorporate Planning and Social Media as an Event Promotion Tool , on octob er 0gr2021in the seminar Hall for all students who had registered ror trrir course. The resource person ofthe workshop was Prof. vishal Deshmukh. There were around 60 students who participatedand learnedso many things to be able to compete in contemporary modern business world. Theevent aimed to provide insights into the integration oi 
"orp*ute 

planning strategies with theeffective use of social media platforms 
for gvint prornotiori. The seminar commenced with anin-depth discussion on the fundamentals of r9rp"r"t" fiuooing, outlining strategic decision-making processes, goal setting, and resource allocation within an orgarizatronal framework

No. of participants: 60
outcome: The seminar provided invaluable insights into the synergy between corporateplanning and leveraging social media as an effectl"J"*"ifromotion toil. participants gaineda comprehensive understanding of strategic planning, i*o'tlti". social media tactics, and theiramalganation for successful event mart<eting.

ATTESTED
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ORIENTAL CDUCATION SOCIETY'S

SANPADA COLLTGE OF COMMERCE & TECHNOLOGY
Affiliated to The University of Mumbai
$ector-?, Plot No, 3,4,5, Eehind sanpada Raitway $tation, sanpada {w}, Navi Mumbai - 400 zgb.
Tet A22-277.58715 I A22-27752?13 r Fax: A2Z-ZVZ5A\S1
E-mail : enquiry@scct.edu.in r' Website: www.scct.edu.in

Date: 1710212023

NOTICE

oriental Education Society's Sanpada College of Commerce and
Technology organizes an exhibition on ooMind to Market Startup,, on
21't February 2023.

About the exhibition:

. To build entrepreneurship among the students.

. Brief presentations by student entrepreneurs sharing their startup
experiences.

. Display of student-created products or services.

. Only registered students can participate.

The following will be the venue and timings of the programme.
venue: MMRDA Ground, Bandra-Kurla complex, Kurla,
Mumbai
Time: 11:30 a.m.

ATTESTEDffi
Saapada College *t C.rm,linree & Technology

Sector-2, Plot N0.3,1,5, adjacelt Sanpada Railwav
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ORIfr NTAL EDUCATION $OCI ETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY
Affitiated to The University of Mumbai

Sector-2, Plot No, 3,4,5, Behind Sanpada Railway Station, Sanpada (W), Navi Mumbai * 400 705.
Tel:022-27758715 I 022-27752?13 r Fax: A22-2775A351
E-mail : enquiry@scct.edu^in r Website: vwvwscct,edu.in

MIND TO MARKET START UP

Date: 21" Februaryr2023

venue: MMRDA Ground, Eandra-Kurla complex, Kurla, Mumbai

6T:i".tir., The main objeciive of the prograrnme was to encourage trade, industry and

ffip-*pabilities *ong the students & to develop presentation skills to effectively convey

key polnts, engage the audience, and respond to questions'

Resource person: fnd"r+ \ t*pv?:
ffi/' Sanpada College df Corir*"rce & Technology organized "Y1"d to Market

S;;ffi;', on 2i. February Z0lg. There wers more than 60 students from BMS Department

who paiicipated from both the college. After the formal introductory event, the students started

their presentation on new products Jevelopment where students were supposed to explain the

business ideas in details one after the other.

No. of participants: 62

@he1pedthestudentstobui1dtheirentrepreneurshipskil1sandguidedthem

-*ppty 

trr"se skills further in their future. Taking part in such events added to the resume, that

is to say, the student's contribution will be writt,en down in the resume as an extra-curricular

activity, and it will be an achievement. Participating allowed the students to determine their

interests, their skills, their possibilities, strengths, and weaknesses.
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Sanpada College o{ C,.in:r..erce & Technology
llechr-2, Plot N0.J,1,5, adjamnt SanpaCa R.rilwa.:
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