-: Criterion 3:-

RESEARCH, INNOVATIONS AND
EXTENSION

3.5
Collaboration

3.3.1.

Number of Collaborative activities for research, Faculty exchange,
Student exchange/ internship year-wise during the last five years
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Memorandum of Understanding
Between
ORIENTAL EDUCATION SOCIETY’s

SANPADA COLLEGE OF COMMERCE AND TECHNOLOGY
Sector- 2, Plot-3,4 & 5, Sanpada (E) Navi Mumbai -400705

And

WESTERN COLLEGE OF COMMERCE AND BUSINESS MANAGEMENT
Plot No. 2, Sector 9, Sanpada, Navi Mumbai, Maharashtra 400705
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MEMORANDUM OF UNDERSTANDING

This Memorandum of Understanding was made and entered into at
Juinagar on June 18,2018 between Sanpada College of Commerce and
Technology, Sanpada - Dist- Thane, through Principal Prof. Raosaheb Shinde
(hereinafter referred as "SCCT" which expression shall unless it be

repugnant to the subject or context thereof shall mean and include its
authorized representatives, successors and permitted assigns) of the first
part and Western College of Commerce & Business Management, Sanpada,
Navi Mumbai. through Principal Dr. Susy Kuriakose (hereinafter referred as
“Western College of Commerce & Business Management” which
expression shall unless it be repugnant to the subject or context thereof
shall mean and include its authorized representatives, successors and
permitted assigns) of the second part.

A. PREAMBLE:

UGC emphasizes the need for collaborations between research
institutions, Colleges, Industries and Universities. This helps to increase the
academic standards and reduce the technology gap between academic
deliberations in the Universities and technological developments in the
institutes, colleges and industries. The University College collaboration
provides a platform to train the students to meet the requirements of the
user groups. There is an urgent need to establish close collaboration
between Universities and colleges/industries to provide solutions to the
general problems like:
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B. OES’s Sanpada College of Commerce and Technology Sanpada, Navi

Mumbai (SCCT) is one of the esteemed educational institutions affiliated to
University of Mumbai. It was established in 2004 under the leadership of
Prof. Javed Khan committed to provide quality education with fine
exposures to practical knowledge of industry & businesses. With excellent
curricula, innovative pedagogy, experiential learning, and numerous foreign
tie-ups for equitable and affordable quality education, SCCT is poised to
establish itself as a Centre of Excellence. Education at SCCT is 3 holistic one,
aimed at developing the intellectual and personal strengths of students.
The experience of this institute takes place both within and outside the
classroom, nurturing creativity & innovation through challenging project
work, participative learning and providing an environment conducive to
sparkling ideas and how to translate those ideas into reality.

Western College of Commerce & Business Management (WCCBM) is
conveniently located in the heart of Navi Mumbai at Sanpada. The college
conducts Junior College Commerce Courses, and four undergraduate
degree courses — B.Com. B.Sc. (IT), B.M.S and B.Com (Accounting &
Finance). In order to fulfill the Institution’s vision WCCBM offers the
industry a new breed of talented young men and women, thereby creating
an atmosphere of professionalism.
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C. Collaboration

SCCT and WCCBM have mutually agreed to collaborate with each other in
the following areas.

® Teaching, Research and Training in selected and advanced thrust areas
of Commerce & Accountancy.

* Exchange and Visit of Faculty Members;
* Joint students Workshops and Seminars;

* Any other areas of mutual interest.

SCCT having the necessary facilities, expertise and wide experience in
Commerce & Accountancy and allied fields has agreed to enter into a
collaborative understanding with the WCCBM on the terms and conditions
enumerated in this MoU.

D. Disclaimer:

This MoU is not intended by SCCT and WCCBM to constitute, create, give
effect to, or otherwise recognize a joint venture, agency, partnership, or
formal business organization of any kind. Each party hereto shall act as an
independent entity and neither shall act as an agent of either organization
for other purposes. Neither party has the authority to bind the other party.

E. Non-exclusivity:

The agreement reflected by the provisions of this MoU is non-exclusive in
nature and both the parties can enter into cooperative arrangements with
other parties to suit their organizational needs.
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F. Confidentiality:

The parties understand that in the course of their association, they shall
have access to confidential information provided by the other party.
Accordingly, the parties agree that such information shall be maintained
strictly confidential and trust, except such information which is by its
nature, not confidential or which is in the public domain or which the party
comes to know about other than through violation of any law of legal
obligation, provided that such party may be entitled to disclose such
information if legally required to be disclosed to a competent authority.
Failure to maintain confidentiality shall entitle the affected party to
terminate the MOU.

G. Validity

This MoU would remain valid for the Academic Year 2018-2019 to - 2022-
2023 from (June 18 2018 to April 15, 2023) and is renewable on mutual
consent for such further period as agreed upon.

H. Term and Review:

If necessary, the MoU shall be reviewed any time after completion of one
year from the date of signing of this MOU. Either party can terminate the
MoU after giving one month's notice to the other party subject to
fulfillment of commitments already agreed upon.
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I. Amendments:

This MoU constitutes the entire understanding between the parties hereto.
Except as otherwise provided herein, no addition, amendment to or
modification of this MoU shall be effected unless it is in writing and signed
by and on behalf of both parties by their respective authorized signatories.

J. Settlement of Dispute
Any dispute arising with regard to any aspect of this Agreement

shall be settled through mutual consultations and agreements by
the parties of the agreement. In witness whereof each of the
parties has caused this MoU to be executed in two originals, one
has been retained by SCCT and the other by the WCCBM, on June
18, 2018.

){ﬁé,ré/osaheb Shind

Principal

e e

Sanpada College of Commerce and Technology,
Sanpada, Navi Mumbai 400 705. Maharashtra, India.

Dr. Susy Kuriakose ,
Principal ‘\3}9 %
Western College of Commers& & Bisifless Management,
Sanpada, Navi Mumbai 400 705. Maharashtra, India.
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MEMORANDUM OF UNDERSTANDING
(MoU)

BETWEEN

ORIENTAL EDUCATION SOCIETY’s
SANPADA COLLEGE OF COMMERCE AND TECHNOLOGY
Sec 2, Plot-3-4-5, Sanpada (E) Navi Mumbai -400705

RAMSHETH THAKUR COLLEGE OF COMMERCE & SCIENCE, KHARGHAR
Plot No:- 1, Sector :-33, Near Pethpada Metro Station Kharghar Navi
Mumbai — 410210
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MEMORANDUM OF UNDERSTANDING

This Memorandum of Understanding was made and entered into at Kharghar on
December 10, 2018 between Sanpada College of Commerce and Technology,
Sanpada — Dist.- Thane, through Principal Prof. Raosaheb Shinde (hereinafter
referred as “Sanpada College of Commerce and Technology " which expression
shall unless it be repugnant to the subject or context thereof shall mean and
include its authorized representatives, successors and permitted assigns) of the
first part and Ramsheth Thakur College of Commerce & Science, Kharghar, Navi
Mumbai through Principal Dr. S.T Gadade and (hereinafter referred as "Ramseth
Thakur College of Commerce and Science" which expression shall unless it be
repugnant to the subject or context thereof shall mean and include its authorized
representatives, successors and permitted assigns) of the second part.

A. PREAMBLE: !
UGC emphasizes the need for collaborations between research institutions,
Colleges, Industries and Universities. This helps to increase the academic
standards and reduce the technology gap between academic deliberations in the
Universities and technological developments in the institutes, colleges and
industries. The University College collaboration provides a platform to train the

students to meet the requirements of the user groups. There is an urgent need
to establish close collaboration between Universities and colleges/industries to

provide solutions to the general problems like:
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B. INSTITUTION:

OES’s Sanpada College of Commerce and Technology Sanpada, Navi
Mumbai (SCCT) is one of the esteemed educational institutions affiliated to
University of Mumbai. It was established in 2004 under the leadership of Prof.
Javed Khan committed to provide quality education with fine exposures to
practical knowledge of industry & businesses. With excellent curricula, innovative
pedagogy, experiential learning, and numerous foreign tie-ups for equitable and
affordable quality education, SCCT is poised to establish itself as a Centre of
Excellence. Education at SCCT is a holistic one, aimed at developing the
intellectual and personal strengths of students. The experience of this institute
takes place both within and outside the classroom, nurturing creativity &
innovation through challenging project work, participative learning and providing
an environment conducive to sparkling ideas and how to translate those ideas
into reality. :

Ramsheth Thakur College of Commerce & Science, Kharghar, Navi Mumbai
(RTCCS) is situated in the sector no. 33 of Kharghar, Navi Mumbai. The nearest
metro station is Pethpada. Due to which, accessibility to the college has been
increased. It has been established in the academic year 2010-11 by Janardan
Bhagat Shikshan Prasarak Sanstha, one of the oldest educational institutions in
Panvel. RTCCS is affiliated to University of Mumbai and recognized by
Government of Maharashtra.

The institution as well as the college has committed itself to provide guality
education to all strata of the society and become the center of excellence in the
higher education by providing effective teaching and learning with several career
oriented programs in the faculty of commerce and faculty of science. We offer 6
under graduate programs, Diploma courses, Remedial as well as various
certifications for the holistic development of Students and

Since inception, Ramsheth Thakur College of Commerce & Science has brought
many laurels to its credit in the field of academic, research, cultural, sports and
social activities at various levels like university level, state level as well as national
level.
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\
. C. Collaboration

SCCT and RTCCS have mutually agreed to collaborate with each other in the
following areas.

* Teaching, Research and Training in selected and advanced thrust areas of
Commerce & Science.

» Exchange and Visit of Faculty Members;

= Joint students Workshops and Seminars;

 Any other areas of mutual interest.

SCCT having the necessary facilities, expertise and wide experience in
Commerce & Accountancy and allied fields has agreed to enter into a
collaborative understanding with the RTCCS on the terms and conditions
enumerated in this MoU.

D. Disclaimer:

This MoU is not intended by SCCT and RTCCS to constitute, create, give effect
to, or otherwise recognize a joint venture, agency, partnership, or formal business
organization of any kind. Each party hereto shall act as an independent entity and
neither shall act as an agent of either organization for other purposes. Neither
party has the authority to bind the other party.

E. Non-exclusivity:

The agreement reflected by the provisions of this MoU is non-exclusive in nature
and both the parties can enter into cooperative arrangements with other parties
to suit their organizational needs.

F. Confidentiality:

The parties understand that in the course of their association, they shall have
access to confidential information provided by the other party. Accordingly, the
parties agree that such information shall be maintained strictly confidential and
trust, except such information which is by its nature, not confidential or which is
in the public domain or which the party comes to know about other than through
violation of any law of legal obligation, provided that such party may be entitled
to disclose such information if legally required to be disclosed to a competent
authority. Failure to maintain confidentiality shall entitle the affected party to
terminate the MOU.
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G. Validity

This MoU would remain valid for the Academic Year 2018-2019 to - 2022-2023
from and is renewable on mutual consent for such further period as agreed
upon.

H. Term and Review:

If necessary, the MoU shall be reviewed any time after completion of one year
from the date of signing of this MOU. Either party can terminate the MoU after
giving one month's notice to the other party subject to fulfillment of commitments
already agreed upon.

l. Amendments:

This MoU constitutes the entire understanding between the parties hereto. Except
as otherwise provided herein, no addition, amendment to or modification of this
MoU shall be effected unless it is in writing and signed by and on behalf of both
parties by their respective authorized sighatories.

J. Settlement of Dispute

Any dispute arising with regard to any aspect of this Agreement shall be settled
through mutual consultations and agreements by the parties of the agreement.

In witness whereof each of the parties has caused this MoU to be executed
in two originals, one has been retained by SCCT and the other by the
RTCCS, on December 10, 2018.

L. -"'A
e

Prof.Raosaheb Shinde

Principal

Sanpada College of Commerce and Technology, Sanpada, Navi Mumbai 400
705. Maharaghtra, India.

5t No :- 1, Sector :-33, Near Pethpada Metro Station Kharghar Navi
Murgbai — 410210
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3rd September, 2018

NOTICE

Oriental Education Society's Sanpada College of Commerce and Technology,
organizes a course on ""Leadership Development Programme" in collaboration with
Western College of Commerce and Business Management from 6'" September 2018
to 20" December, 2018.

-The course aims to give a knowledge on the following topics:

« Leadership

« Motivation strategies with respect to motivation theories

e Leadership and team building

« Leadership with respect to managing a diverse workforce, cross
« International Entrepreneurship Opportunities

e Leadership skill and conflict management

« Case Study, Assignment on analysing successful leader

The following will be the venue and timings of the Programme.
Venue: Classroom
Time: 11:00 am

Dr. Roseline
Programme In charge

f
ATTESTED

T mip&l
Sanpada College of Commerce & Technelogy
Sector-2, Plot No.3.4,5, adjacest Sanpada Railway
Station, Sanpada, Navi Mumbai.

SR



SYLLABUS FOR LEADERSHIP DEVELOPMENT PROGRAMME

Programme Objectives

evetopine personal as well as professional skills which would further encourage development of
werstisp bt and endiance the career prospects of the participants. Signilicant boost to the CV with a
value s inon of comprehensive knowledge which would further help in gaining a competitive advantage
ds ahuwre manager and leader.

Detailed Svllabus:

I'he syllabus covers detailed knowledge on Leadership development programs.
o Leadership
«  Motivation strategies wrt motivation theories
s [.eadership and team building
¢ Leadership wrt managing a diverse workforce, cross
¢ International Entrepreneurship Opportunities
«  Leadership skill and conflict management
¢ Case Swudy. Assignment on analyzing successful leader

Instructional Methods: Offline lectures, practical, activities and assignments

Duration: 3 Months

| Course Code | Course Title i
|
: |
LDP-01 ¢ Leadership - Basic definition, qualities, theory and styles on Leadership
|
|
L.DP-02 « Motivation strategies wrt motivation theories
i
LBEGE | = I_eiaaership skill and contlict management
045 O | , , _ -
| LDP-04 «  (Case Study, Assignment on analyzing successtul leaders |
|
|

S

PRINCIPAL
Sanpada Coilags OF Cormores & Technology
Sector- 2, Plot No. 3,4 &5, Sanpada (E),
Sanpada, Navi Mumbzi - 400 705,




Course _Cou rse Title CHAPTERS Course Details
; Code

‘ L.DP- CHAPTER- Unit 1: Leadership —
| 01 7 I Basic definition,
| LEADERSHIP qualities of a leader.
DEVELOPMENT PROGRAMME-] Unit 2: Trait theory
| and styles of
| leadership
i ‘ Unit 3: Theories on
» | _ Leadership

1.DP- CHAPTER- Unit 1: Motivation

02 ‘ 2 strategies wrt motivation

LEADLERSHIP theories
.‘ DEVELOPMENT PROGRAMME-2 , Unit 2: Emotional
| intelligence and its
‘ significance in the role
of a leader
Unit 3: Leadership and

‘ team building

i‘ LDP- CHAPTER -3 Unit 1: Leadership skill
| 03 and conflict

i LEADERSHIP management

| DEVELOPMENT PROGRAMME-3 Unit 2:Creative

| leadership. Influence
on the creative
potential of work
groups and teams ;
formation of innovative
climate in
organizations

Unit 3: Leadership in

l f crisis
FLDP- CHAPTER- Unit I: Case Study
04 4 Unit 2:Assignment on
LEADERSHIP analyzing successful

DEVELOPMENT PROGRAMME-4
(Practical)

leaders in terms of
their leadership styles,
skills and success

stories. ]
" A —ea
PRINCIRAL

Sanpada Collage 07 Commerce & Technology
Sector -2, Flot Ko. 3, 4 & 5, Sampada (E),
Sanpada, Kevl Murmia - 400 705.




Evaluation Pattern:
[. 45 Marks MCQ Examination
2. 45 Marks Assignment
3. 10 Marks —Class Participation

Note: |. Examination will be conducted offline.
2. Assignments will be collected in classroom which will be assigned for each department.

3. Class participation marks will be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course.

-CHARGE
itta George

o

PRICIPAL
Sanpada Cofiags OF Commerse & Technology
Sector - 2, Pt No. 3, 4 & 5, Sanpada (E),
Sanpada, Navi Mumbai - 400 705.

FACULTY INCHARGE PROGRAMM
Asst. Prof. Kazanfar Khan Dr. Roselin
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Leadership Development Programme

Date: 25th January, 2019

VYenue- Classroom

Objective- Students will gain the skills and project-based experience needed for entry into the corporate or any
other lield. Leadership programs are designed to train students to take ownership of their jobs and the tasks
required of them. Not only does it train students to be greater workers, but greater leaders as wellits core,
leadership is about unleashing others' potential providing them with the environment, resources, motivation, and
strategy to succeed and reach their goals.

Resource Person- Asst. Prof, Kazanfar Khan

Activity- Sanpada College of Commerce & Technology organized a "Leadership Development Programme"
in collaboration with Western College of Commerce and Business Management from 6th September 2018 to
20th December, 2018 in the college classroom for all students of all seven departments who had registered for
this course. The resource person of the course wasAsst. Prof. Kazanfar Khan. There were more than 230 students
who participated and leamned so many things to be able to compete in today's modern business world. The
students were engaged in an enthusiastic way. They have asked so many questions and queries to clear their
doubts. The program ended successtully.

No. of participants: 233

Qutcome: not only is leadership training beneficial to the students, it is also very beneficial to the company. By
promoting leadership roles, students already understand their abilities, work ethic, and professional drive to
succeed. The advantages of being a student leader include gaining valuable leadership skills, making a positive
impact on the organization. and preparing for future leadership roles. Promoting Student Success: What Student
Leaders Can Do.

([ ATTESTED

Submitted by
Dr. Roslin Lintta George

Pringipa!
Sanpada College of Comraerce & Technology
Sector-2, Plot No.3,4,5, adjacent Sanpada Railway
Station, Sanpada, Navi voo ! J

L
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5th October, 2019

NOTICE

Oriental Education Society's Sanpada College of Commerce and Technology,
organizes a "English Speaking Course"” in collaboration with Western
College of Commerce and Business Management from 8 October 2019 to
8™ January 2020.

-The course aims at developing a wide range of skills:

« Language Development, which involves grammar and extensive vocabulary
learning.

« Writing skills, which have a specific focus on literacy and short essays,
memoranda, notes.

« Reading, which involves study of instructional business-related texts of
topical relevance.

« Listening, which includes comprehension of gist and detailed information.

o Communication skills, which cover communication situations (within the
framework of Breakthrough level).

The following will be the venue and timings of the Programme.
Venue: Classroom
Time: 10:30 am

[ ATTESTED

Tincipal
Sanpada College of Commerce & Technelogy
Sector-2, Plot No.3,4,5, adjacent Sanpada Railway

\____‘ﬁmSE?tmn Sanpada Navi Mumb"r . |




SYLLABUS FOR ENGLISH SPEAKING

Programme Objectives

«  The course helps the students to learn the English language professionally and prepare them for
the global market.

¢ Aims is to work on the proficiency of spoken English language where major emphasis should be

on grammar from the scratch level moving forward to the advanced level of tools used in english
speaking.

Detailed Syllabus:
[he syllabus covers grammatical elements which form the basics of spoken English followed by elements
which are used to make written english more effective.

fustructional Methods: Offline lectures, practical. activities and assignments

Duration: 3 Months

Irramrse?ud;‘—(?ourse Title ]

Bs. o1 Basic Elements of English N

i ES-02 Sentence Formation

| ES-03 | Conversational SKills ]

: S-04 | Elements of written communication

Course] Course Title | CHAPTERS Course Details

 Code

L ES-0 ﬁﬁﬁ(ﬁﬁ{ﬁe.}{é of English | CHAPTER 01 ARTICLE

| | PREPOSITION

| ‘

| |
\

; I

| | | CHAPTER 02 CONJUNCTION

TYPES OF 1

| SENTENCES -

J="

PRINCIPAL
Sanpada College OF Comvmerse & Rechnology
Sector- 2, Plot v, 3,4 & §, Sanpada (E),
Sanpada, Navi Mumbai - 400 705.




"CHAPTER 03

TTENSES

E5-02

1$-03

Sentence Formation

]I 511\;@1&111011 al SKills

|

CHAPTER 04

Voice & Speech

CHAPTER 05

COMPREHENSION

CHAPTER 06

Paragraph Writing

CHAPTER 07

Dialogue Writing

, ’ CHAPTER 08 Spelling
. | [
| " CHAPTER 09 Words Often Confused
|
ES = 04 Hlen‘lents Of \!\f]'itten C}IAPTER CO”OCation & IdiO]TlS
communication 10

P.ié?‘éﬂ’ﬁf\i.
Sanpada Collage Gf Commerce & Techinuiogy
Sector - 2, ot No. 3, 4 &5, Sampada (),
Sanpada, Nev Mumbsi - 400 705.



CHAPTER 11

Speech Writing

CHAPTER 12

Letter Writing

Evaluation Pattern:
. 45 Marks MCQ Examination.
2. 45 Marks Assignment
3. 10 Marks —Class Participation

Note: |. Examination will be conducted offline.

2. Assignments will be collected in classroom which will be assigned for each department.
3. Class participation marks will be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course.

FACULTY INCHARGE
Asst. Prof. Vidya Nair

PROGRAMME IN-CHARGE
Dr. Roselin Linitta George

f=

PRINCIRAL

Sanpada Collogs CF C

Sector - 2, Fut o, §, Sampada (E),
Sanpada, Navi Mumbai - 400 705,
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ORIENTAL EDUCATION SOCIETY'S
SANPADA COLLEGE OF COMMERCE & TECHNOLOGY

Affiliated to The University of Mumbai

Sector-2, Plot No. 3,4,5, Behind Sanpada Railway Station, Sanpada (W), Navi Mumbai - 400 705.
Tel: 022-27758715 1 022-27752213 o Fax: 022-27750351
E-mail : enquiry@sccteduin » Website: www.sceteduin

English Speaking

Date: 10th January, 2020

Venue- Classroom

Objective- To communicate effectively in spoken English on issues and ideas with a reasonable
degree of fluency and accuracy in different social settings and different kinds of social
encounters. make meaning by organizing language and using appropriate grammatical patterns.

Resource Person- Asst. Prof. Vidya Nair

Activity- Sanpada College of Commerce & Technology organized "English Speaking
Course" in collaboration with Western College of Commerce and Business
Management from 8th October 2019 to $th January 2020 in the college classroom for all
students of all seven departments who had registered for this course. The resource person of the
workshop was the Asst. Prof. Vidya Nair. There were more than 150 students who participated
and learned so many things to be able to communicate efficiently and effectively in today's
modern business world. The students were engaged in an enthusiastic way. They have asked so
many questions and queries to clear their doubts. The program ended successfully.

No. of participants: 159

Outcome: Students will develop conversation skills and talk on topics such as friendship,
annoying habits etc. In addition, students will develop their pronunciation skills by focusing on
using effective features of pronunciation. Their vocabulary range will improve through learning
less common expressions and phrases.

Submitted by : ¢
Dr. Roslin Lintta George

Princigal :
Sanpada Cotlege of Comsierce & Technology-
Sector-2, Plo? No.3,4,5, adjacent Sanpada Railway
- Station, Sanpada, Navi Mumbai.
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ORIENTAL EDUCATION SQCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY

Affillated to The University of Mumbai

) ;«:ﬁ;\m‘ﬁ}'q "_‘:’i.' Sactor-7 Plat No. 34 8 Beni _— : . .
M:;Nga T ff“”ifii ﬁi?a} x\;rf.wv;zi,a, wehmfé Sanpada Railway Station, Sanpada (W), Navi Mumbai - 400 705.
e Tel. 622-27758715 / 022-27752213 o Fax: 022-27750351 '
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18t Au, 2021
NOTICE

Oriental Education Society's Sanpada College of Commerce and Technology,
organizes a course on "'Sales & Marketing Management" in collaboration with
Western College of Commerce and Business Management from 25™ August
2021 to 31% December, 2021.

“The course aims to give a knowledge on the following topics:

« Introduction to Marketing & Its Principles

« Consumer Behaviour and Paths to Persuasion
« Mastering Sales: A Toolkit for Success

« Social Media & Digital Marketing

The following will be the venue and timings of the Programme.

Venue: Google Classroom
Time: 10:30 am p

.

\
Dr. Roseline L ini
Programm/é}n—charge

ATTESTED

Principal

[ L 5 ‘.Ogg
Cgmmerce & Techne

4 College of COMMEELE - i

Sa‘ig?g PlatNo.”s,d,S,nd)acem S;.n?;'da Railway

'sec '.‘i\'._&'i,;»{m,g?ﬂ{?:\(}l‘a,.ﬁfﬂ‘ bt
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SYLLABUS FOR SALES AND MARKETING MANAGEMENT PROGRAMME

Programme Objectives

On completion of the course the studem will be able to: Understand Marketing, Consumer Behaviour and
winvs to deliver effecive marketing, Create high-impact content that engages a new generation of
consumers Gain hands-on experience with marketing tools such as SEO. SEM, social media. email
murhetmy and display ads. Develap ad strategies for social media with content that you plan. create and

pramake

Detaited Syliabus:

I'he svllabus covers a detailed knowledge on Sales and Marketing Management
= Introduction to Marketing & Its Principles
«  Consumer Behaviour and Paths to Persuasion
s Mastering Sales: A Toolkit for Success
»  Social Media & Digital Marketing

Instructional Methods: Online lectures, practical, activities and assignments

Duration: 3 Months

i. Course Code | Course Title o 7

|

I[_-H!\'I MP-O1 | e Introduction to Marketing & Its Principles

e e e SN (Ll 1 - . TSR, B e 4{
SMMP-02 s Consumer Behaviour and Paths to Persuasion |

{_S_F\KI—EU: T . 7?4;{5};}5@_821105: A Toolkit for Success

|
SMMP-0O4 o Social Media & Digital Marketing

. o Commersd 8 0
A Coligfs Wi - Ga pdd' a(E),
Saﬂpad3 9o W J‘fk& 5,
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SALES AND
MARKETING
MANAGEMENT -2

your target audiences

« Assess potential consumer insights
» Select the strongest insight to
accomplish your marketing
communication goals

'« Evaluate core consumer behaviour —

and what drives it
- Recognize persuasive techniques

 SMMP-
03

SALES AND
MARKETING
MANAGEMENT -3

CHAPTER -3

+ Enhancing your Selling and
Persuasion Skills

+ Lead Generation Tactics

= Nurturing Prospects

« Telling the Right Story at the Right
Time for the Right Reasons

+ Closing the Deal and Getting Deals
Unstuck « Ethics to be followed

Course | Course Title 'CHAPTERS Course Details
Code
' SMMP- i CHAPTER- « Understanding the Role of
01 1 Marketing
SALES AND » Marketing Mix
MARKETING » Developing Marketing Goals
MANAGEMENT -1 » Segmenting Markets, Selecting
Target Customers & Positioning Your
Brand
| SMMP- - CHAPTER-2 » Identify the characteristics of human |
' behaviour that enable you to persuade

\L SMMP- CHAPTER- « Digital Marketing Fundamentals

i 04 4 = A Framework for Marketing in a

, SALES AND Digital World

| MARKETING - Content Marketing

| MANAGEMENT -4 « Search Engine Optimization

j « Social Media (Organic), Search

‘ Engine Marketing, Email Marketing,
l J Other Digital Channels

Sr\r o (E:’ga ef&w
-4, Mot e, 3, 4
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Evaluation Pattern:

1. 45 Marks MCQ Examination (Online)
45 Marks Assignment (Google Meet)
10 Marks —Class Participation

2
=
3

Note: |. Examination will be conducted online.
Assignments will be collected in google classroom which will be assigned for each department.

P}
3. Class participation marks will be given based on the attendance of the students.

Cerlilicates will be given to the students in successful completion of the course.

-~

{ |
\

o
ey
,;f}‘g@u:\«
FACULTY INCHARGE PROGRAM -CHARGE
Asst, Prof. Priya Singh Dr. Roselindmitta George

PRINCIPAL
Sanpada Collaga Of Commerce & Technology
Sector - 2, Fiot Mo, 3, 4 & 5, Sanpada (E),
Sanpada, Navi Mumbai - 400 705.




ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY

Affiliated to The University of Mumbai

Sector-2, Plot No. 34,5, Behind Sanpada Railway Station, Sanpad i i
Tel; 02227758715 / 022-27752213 « Fax: 922?2??53035}3 M

E-maill : enquiry@sceleduin « Website: www.scct.edu.in

IQAC ORGANIZED

Sales & Marketing Management

Date: 04th January, 2022

Venue- Classroom

Objective- On completion of the course the student will be able to: Understand Marketing,
Consumer Behavior and ways to deliver effective marketing. Create high-impact content that
engages a new generation of consumers. Gain hands-on-experience with marketing tools such as
SEO, SEM, social media, email marketing and display ads. Develop ad strategies for social
media with content that you plan, create and promote.

Resource Person- Asst. Prof. Swati Gaikwad

Activity- IQAC committee of Sanpada College of Commerce & Technology with coordination
of all seven departments organized "Sales & Marketing Management™ in collaboration with
Western College of Commerce and Business Management from 25th August 2021 to
31st December, 2021 in the college classroom for all students of all seven departments who had
registered for this course. The resource person of the workshop was the Asst. Prof. Swati
Gaikwad. There were more than 280 students who participated and learned so many things to be
able to compete in today’s modern business world. The students were engaged in an enthusiastic
way. They have asked so many questions and queries to clear their doubts. The program ended
successtully.

No. of participants: 281

Outcome: At the end of the course the students will be able to:-Recognize and demonstrate the
significant responsibilities of a salesperson as a key individual. Understand the basic concepts
and techniques of selling and their applications to managerial decision makings in the field.
Describe and formulate strategies to effectively manage a company's sales operations.

(— ATTESTED
Submitted by
Dr. Roslin Lintta George

Principal
Sanpada College of Commerce & Technology
Sactor-2, Plot No.3,4,5, adjacent Sanpada Railway

Station, Sanpada, Nawi Mumbil, ;




SALES & MARKETING MARKET-2021-22

STUDENT FULL NAME (TO BE WHAT DID YOU LIKE ABOUT THE
SR.NO |PRINTED ON CERTIFICATE) STUDENT CASTUDENT EMAIL 1D (Official) DEPAR|DID YOU ATT LECTURE? ANY FEEDBACK / SUGGESTION ABOUANy suggestions to improve the lecture?
1 Ansari Anam Ali Ahmed 9769258193 | Anam.ansari@sced_bms.edu. BMS |Yes Full lecture Is interesting Ma'am did so many efforts in this lecture and this lecture is very useful for us
| like ma'am s explaination and she is
2 Ansati Anam Ali Ahmed 9765258193 | Anam.ansari_bms@scct.edu.in BMS |Yes really good speaker | think this lecture sould be more then 40 mins
3 Anam ali ahmed ansari 9769258193 |Anam, ansari-bms@scct.edu.in BMS |Yes Information | got from this lecture Lecture was so interesting
4 ARBAZ RAHAT ali 8928456378 |Arbaaz.Arbaz-bms@sccl.edu,in abc123{BMS  |Yes Leacture is good No
5 ARBAZ RAHAT ALI 8928456378 | Arbaaz.arbaz-bms@sccl.edu.in ABCD 1BMS |Yes Good No
MOHAMMAD ABUBAKAR
8 BAWAZIR 8581509316 |abubakar.bawazir_bms@scct.edu.in BMS |Yes it was much helpu| it was an interesting lecturell
T Khushi Prashant Belose 8108314383 |khushi.belose_bms@scet.edu.in BMS |Yes Very interesting It was very interesting and helpful..| enjoyed it and also loved it..
8 Khushi Prashant Belose 5108314383 |khushi.belose_bms@scct.edu.in BMS |Yes It was pretty interesting It was really interesting and loved attending it....and also enjoyed it.
9 Kiran sudarshan bhosale 9082656374 |kiransbhosale07@gmail. BMS |Yes Full lecture Good
10 Kiran sudarshan bhosale 9082656374 |Kiran.bhosale_bms@scct.edu.in BMS |Yes Yess Good
i RITIKA BHOSLE 7506439869 [ritika.bhosle_bms@scct.edu.in BMS |Yes IT WAS REALLY HELPFUL AND INTRESTING
12 RITKA BHOSLE 7506439869 |ritika.bhosle_bms@scct.edu.in BMS |Yes intresting love the mam explains about it <3
13 RITIKA BHOSLE 7506439869 |ritika.bhosle_bms@scct.edu.in BMS |Yes really Intresting
14 RITIKA BHOSLE 7506439869 [ritika.bhosle_bms@scct.edu.in BMS [Yes Really interesting
15 SUJAL SANTOSH BORKAR 8657682087 | Sujalborkar@37gmail.com BMS |Yes The way we interact each other
The simple simple things that makes
16 SUJAL SANTOSH BORKAR 8657682087 | Sujal.borkar_bms@scct.edu.in BMS |Yes how much impact in our lives Power pack session @
17 Pooja Deepak boltre 9372261885 | Pooja botre_bms@scct.edu.in BMS |Yes Knowledge of time management Fabulous helpful
Knowledge of how to discuss the
18 Pooja Deepak botre 9372261885 | Pooja.botre_bms@scst.edu .in BMS |Yes people Acknowledge and encourage
the way maam had explained us the
19 aniket chauhan 8104784033 | aniket.chauhan_bms@scct.edu.com BMS |Yes whole topic would be more great if the lecture time is extended and is often every week
20  |ANIKET CHAUHAN 8104784033 | aniket.chauhan_bms@scct.edu.com BMS |[Yes EVERY SMALL SMALL DETAILS AND INFORMATION WAS BEEN EXPLAINED SO FLUENTLY AND BEAUTIFULLY
21 ANIKET CHAUHAN 8104784033 |aniket.chauhan_bms@scct.edu.com BMS |[Yes everything it was great
22 Aniket khajan Singh chauhan 8.18E+11|Aniket.chauhan_bms@scct.edu.in BMS |Yes It was informative
23 Deepak Chauhan 89289753010 | deepak.chauhan_bms@scct BMS |[Yes Way of teaching Worth timing
24 Deepak Omprakash Chauhan 8928753019 |deepak.chauhan_bms@scct BMS |Yes It wasn't boring Worth timing
25 Despak Omprakash Chauhan 8928753010 |deepak.chauhan_bms@scct BMS |Yes It was worth watching Worth watching
26 Sunita rampyare chauhan 8828066103 | Sunita.chauhan_bms@scet.edu.in BMS |Yes Topic very interesting Very helpful and interesting by teaching
27 SUNITA RAMPYARE CHAUHAN 8820866103 | Sunita,chauhan_bms@scct.edu.in BMS |[Yes Teaching and topic Useful in our life No, interesting topic and teaching
No, interesteing Lectute and tapic.
28 Sunita rampyare chauhan 8828066103 | Sunita. Chauhan_bms@scct.edu.in BMS [Yes Topic It's Benefit in our life.
29 Sunita rampyare chauhan 8828066103 |Sunita. Chauhan_bms@scet.edu.in BMS [Yes Topic Topic are interesting and teaching also
30 sahil chaulkar 8779518929 |sahilchulkar99@gmail.com BMS |[Yes bushra maam was very frendly
31 sahil chaulkar 8779518929 |sahilchaulkarg9@gmail.com BMS |Yes everything
32 sahil jaywant chaulakr 8104778404 BMS |[Yes getting information about GD
33 sahil jaywant chaulkar 8104778404 chaulkar_bms@scct.edu.in BMS |Yes it was ok
34 sahil jaywant chaulkar 8104778404 chaulkar_bms@scct.edu.in BMS |Yes it was ok
35 sahil jaywant chaulkar 8104778404 |sahil.chaulkar_bms@scct.edu.in BMS |Yes it was ok you can learn all this from youtube maybe they could teach litlle more advance
36 Pratham . P . CHAURASIA 9867858642 |pratham.chaurasiya_bms@sccl.edu.in |BMS  |Yes Everything Lecture was very nice and informative
Ma'am was teaching very interesting \\
a7 Mohit choudhary 8624877827 | Mohif.choudhary_bms@ssct.edu.in BMS |Yes way Lecture was very inleresling and helpful _— \\\
38 Mohit choudhary 8624877827 | mohit.choudhary_bms@ssct.edu.in BMS |Yes Ma'am was friendly with us The lecture was very amazing \\\U\\e\\
39 Mohit choudhary 8624877827 | mcS017437@gmail.com BMS |Yes Sir has tell about our career i\.
40 Mohit choudhary 8624877827 | mohit.choudhary bms@ssct.edu.in BMS |Yes \.\la*
41 Nisha chaudhary 7045267232 |Nisha . chaudhary bms@scct.edu.in  |BMS |Yes A | Yes
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o ; Sanpe & Fechnology
.\\\\\\ Ssctor - 2 rpada (E),

annar s
i s LAl

i - &0 704



SALES & MARKETING MARKET-2021-22

STUDENT FULL NAME (TO BE WHAT DID YOU LIKE ABOUT THE
SR.NO |PRINTED ON CERTIFICATE) STUDENT COSTUDENT EMAIL ID (Official) DEPAR|DID YOU ATT|LECTURE? ANY FEEDBACK / SUGGESTION ABOUAny suggestions to improve the lecture?
1 Ansari Anam Ali Ahmed 9769258193 | Anam.ansari@sccd_bms.edu.in BMS |Yes Full lecture is interesting Ma'am did so many efforts in this lecture and this lecture is very useful for us
42 |Nisha chaudhary 7045267232 |Nisha .chaudhary_bms@scct.edu.in BMS |Yes Yes
43 Nisha chaudhary 7045267232 |Nisha.chaudhary_bms@scct.edu.in BMS |Yes Yes

It had given me the idea of how to
manage my time to achieve more
44 Chowdhary Atif Kamal Kamaluddin | 7400264391 |atif chowdhary bms@scct.edu.in BMS |Yes efficiency.. It was good..

It had given me the idea to improve my
body language and build a confidence

45 Chowdhary Atif Kamal Kamaluddin | 7400264391 |atif.chowdhary_bms@scct.edu.in BMS |Yes to achieve more efficiency in my life.. [ The lecture was nice.,
That it has given me the clear idea

46 Chowdhary Atif Kamal Kamaluddin | 7400264391 |atif.chowdhary_bms@scct.edu.in BMS |Yes what group discussion acctually is. It was nice..
Ma'am talks very genuinely. it felt like

47 Ayush Dumda 8828615562 |ayushdumdad47 @gmail.com BM3 |Yes some real life talk that was very great. | It felt like some real life talk that was very great |

48 Ayush Dumda 8828615562 |ayushdumdad47@gmail.com BMS |Yes The way ma'am put things fo teach us, |Ma'am is very great, she not only take this lecture tc teach us but to communicate \

49 ayush Dumda 8828615562 |ayushdumda447@gmail.com BMS |Yes the healthy conversation sir is very good communicator and the interaction with students was very good L
just got happy that i will be learning

50 Ayush Dumda 8828615562 | ayushdumdad47@gmail.com BMS |Yes something new. in this particular lecture the voice was very very low and there was no positive ener
Nothing to be honest at first | was

51 Ayush Dumda 8828615562 |ayushdumdad47@gmail.com BMS |Yes exciled about Isarning something new |Please keep an interraction with students

52 durrani faisal 7208358163 |faisal.durani_bms@scct.edu.in BMS |Yes e N

The discussion was really helpful and
had practical applicatian in our day to
53 Mohd Fazal Ashraf Gardi 7045135318 |Fazal.gardi_bms@scct.edu.in BMS |Yes day life. | found it very impressive and liked the initiative to help us get better in our own wa|

54 Mohd Fazal Ashraf Gardi 7045135318 |Fazal.gardi_bms@scct.edu.in BMS |Yes The lecture's are very interactive In person lectures is all that | need and everything else is perfect and couldn't be by

b8 Mohd Fazal Ashraf Ga 7045135318 |Fazal.gardi_bms@scct.edu.in BMS |Yes Sir was really interaclive | would really like to have a falk in stocks and shares market

Anooja ma'am showers precisely all
the functions and features and how to
56 Mohd Fazal Ashraf Gardi 7045135318 |Fazalgardié8@gmail.com BMS |Yes make a ppt Everything was perfect

| like the lecture the way ma'am explain
about time management and the ppt

57 kalpita krishna ghag 8693822481 |Kalpita.ghag_bms@scct.edu.in BMS |Yes was too good. | don't think there is any need to do/ changes. It is all good
58 Kalpita krishna ghag 8693822481 Kalpita.ghag_bms@scct.edu.in BMS [Yes 2 way communication | like a lot. The was too good no any suggestions from my side
Two way communication . The way sir
Kalpita krishna ghag 8693822481 |Kalpita.ghag_bms@scct.edu.in BMS |Yes interacted with us it was too good No need
| learned about new features in ms
Kalpita krishna ghag 8693822481 |Kalpita.ghag_bms@scct.edu.in BMS |Yes office {word) The lecture was too good.
In the lecture The best thing is time
Deepak Ajay Kumar Gupta 9867443357 | Deepk.gupta_bms@scct.edu.in BMS |Yes management If it's should be offline then this will be double awesome.
Deepak Ajay Kumar Gupta 9867443357 |Deepak.gupta_ bms@sccl.edu.in BMS |Yes Confidence W e
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ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY
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12" October, 2022

NOTICE

Oriental Education Society's Sanpada College of Commerce and Technology's
IQAC committee organizes a course on ''Digital Marketing' in collaboration

with Western College of Commerce and Business Management from 14™ Qctober
2022 to 17" January 2023.

-The course aims at developing a wide range of skills:

« Marketing Basics
« Overview of Marketing Opportunities in India
« Digital Marketing Basics
« Digital Marketing Platforms & Channels
The following will be the venue and timings of the Programme.

Venue: Classroom
Time: 10.30 am

¢ ATTESTED

Dr. Roseliné{mitta George
Coerdinator\—lQAC

Prineipal
Sanpada Co'ﬁege of Commerce & Technelogy
Sector-2, Plot No.3,4,1 4.3, adjacent Sanpada Ratlwav

Station, Sanpada, Navi Mumhl
\‘ et




Advanced Course in Digital Marketing and Content Creation

Programme Objectives:-

1; Understanding Digital Landscape: To familiarize students with the digital ecosystem, including
social media platforms, search engines. webhsites, mobile apps. and other online channels used for
marketing.

2. Developing Marketing Skills: Teach students fundamental marketing principles and strategies lailored
tor digital platforms. including content creation. SEO (Search Engine Optimization), PPC (Pay-Per-
Click ), email marketing, social media marketing. and analytics.

3. Audience Engagement and Targeting: Train students on identifying and understanding target
audiences. creating buyer personas, and developing strategies to engage and convert prospects into
customers,

4.Content Creation and Management: [-ducate students on creating compelling and relevant content for
various digital platforms. understanding the nuances of different content types (text, images, videos), and
managing content calendars etfectively.

S.Data Analysis and Analyties: Provide skills in using analytical tools to measure and interpret
marketing campaign performance, understand key metrics, and make data-driven decisions to optimize
campaigns,

6. Brand Buiiding and Reputation Management: Teach strategies for building a brand presence online
and managing the brand's reputation through social listening, responding to feedback, and crisis
management,

7. I-commerce and Conversion Optimization: Educate siudents on c-commerce strategies, user
experience (UX ) design, and conversion optimization techniques to maximize sales and customer
retention,

8. Practical Experience and Case Studies: Provide hands-on experience through projects, internships,
or real-world simulations to apply theoretical know ledge to practical scenarios and analyze case studies of
successtul digital marketing campaigns.

9.Adapting to Trends and Innovations: Keep students updated on the latest trends, tools. and

technologies in digital marketing. encouraging them to adapt and innovate within this rapidly evolving
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Sanpada Collage Of Commere & Technology
Sector- 2, Flot No. 3, 4 & 5, Sanpada (E),
Sanpada, Navi Mumba - 400 705,




9. Adapting to Trends and Innovations: Keep students updated on the latest
trends, tools, and technologies in digital marketing, encouraging them to adapt
and innovate within this rapidly evolving field.

10. Ethical and Legal Considerations: Instill an understanding of ethical and legal
implications in digital marketing, including privacy, data protection, and

compliance with industry regulations.

Instructional Methods: Offline lectures, case studies and assignments

Detailed Syllabus:

This syllabus offers a structured overview of the main topics covered in a digital
marketing course for students. It provides a foundation in various digital marketing
strategies, tools, and best practices while incorporating practical applications and case

studies to reinforce learning.

Duration: 3 Months

Course Code

Course Title

ACDMCC - 01 Introduction to Digital Marketing

ACDMCC - 02 Website Fundamentals and User
Experience (UX)

ACDMCC - 03 Search Engine Optimization (SEOQ)

ACDMCC -04 Content Marketing and Strategy

ACDMCC - 05 Emerging Trends and Innovations

Sanpada Coflags Of Commerce & Fechnology
Sector -2, PotNo. 5, 4 & 5, Sanpada ()
Sanpada, Navi Mumbai - 400 705,




Social Media
Marketing Strategies

e
Course | Course Title Chapters Course Details
Code
Module | Introduction to Digital | Chapter 1 : Understanding the digital
1 Marketing landscape and its evolution
Introduction to digital | Overview of digital marketing
marketing channels and their significance
Key concepts and terminology in
digital marketing
Chapter 2 : Digital Developing comprehensive digital
Marketing Strategy and marketing plans
Planning Budgeting, resource allocation,
and setting KPIs
Integrating various digital
channels into a cohesive strategy
Module | Website Fundamentals Chapter 3: Basies of website development
2 and User Experience and design principles
(UX) Website Development Understanding user behavior and
and Management user experience (UX)
Conversion optimization and best
practices for website performance
Module | Search Engine Chapter 4: Fundamentals of SEO and its
3 Optimization (SEQ) importance in digital marketing

On-page and off-page
optimization techniques
Keyword research, content
optimization, and link-building
strategies

Chapter 5;

Overview on major
social media platforms

Overview of major social media
platforms (Facebook, Instagram,
Twitter, LinkedIn, ete.)
Developing a social media
Strategy

Content creation, scheduling, and
community engagement

N———

PRINGIPAL.

Sanpada Collage OF Comm: o
Sslur-2, PleiMe 3,4 & i (E),

;Sanpada, Med M 15,




Module
4

Content Marketing
and Strategy

Chapter 6:

Content Creation on
Digital Platform

Understanding content marketing
and its role in digital branding
Content creation techniques
(blogs, videos, infographics, etc.)
Content distribution and
amplification strategies

Chapter 7: Analytics
and Data-driven
Decision Making

Introduction to analytics tools
(Google Analytics, etc.)

Key metrics and performance
indicators in digital marketing
Interpreting data and making
data-driven decisions

Chapter 8: Mobile
Marketing

Overview of mobile marketing
strategies and trends

Optimizing campaigns for mobile
devices

Mobile app marketing and its
nuances

Module
3

Emerging Trends and
Innovations

Chapter 9:

Al voice search,
AR/VR

Exploring emerging trends in
digital marketing (Al voice
search, AR/VR, etc.)

Adapting to new technologies and
innovations in the field

Chapter 10:

E-commerce and
Conversion
Optimization

E-commerce strategies and best
practices

Conversion rate optimization
(CRO) techniques
Understanding the customer
journey and improving sales
funnels

Understanding ethical
considerations in digital
marketing

Compliance with regulations,
data privacy, and consumer
protection laws

PRE

o OF Commerco & Technology
Sanpada College Of Commeice echnolog
Sg;of' -2, Pot o, 3,4 &5, Ranpada (E),
Sanpada, Navi Mumbai - 400 705.




best practices

E-commerce and Conversion rate
Conversion optimization (CRO)
Optimization techniques

Understanding the customer
journey and improving sales
funnels

Understanding ethical
considerations in digital
marketing

Compliance with
regulations, data privacy,
and consumer protection
laws

Evaluation Pattern:

1.45 Marks MCQ Examination
2.45 Marks Assignment ﬁ
3.10 Marks ~Class Participation

Note: 1. Examination will be conducted offline. ‘
2. Assignments will be collected in the classroom which will be assigned for each i
department. |
3. Class participation marks will be given based on the attendance of the students.
Certificates will be given to the students in successful caompletion of the course.

K ACUlﬁw

Y INCHARGE PROGRAMME IN-CHARGE
Asst. Prof. Swati Mohite Dr. Roselin Linitta George
W |
PRINCIPAL ;-‘
Sanpada Collsge OF Cor J
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ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOG)

Affiliated to The University of Mumbai

Sector-2, Plot No. 3,4,5, Behind Sanpada Railway Station, Sanpada (W), Navi Mumbai - 400 705,
Tel: 022-27758715 ) 022-27752213 « Fax 022-27750351
E-mail : enquiry@sccteduin « Website: www.scet.edu.in

e

IQAC ORGANIZED

Digital Marketing

Date: 20th January, 2023

Venue- Classroom

Objective- Increasing brand awareness: Digital marketing helps to create and enhance brand
visibility among the target audiénce. Driving website traffic: Digital marketing aims to attract
relevant and quality traffic to a company's website.

Resource Person- Asst. Prof. Swati Mohite

Activity- IQAC committee of Sanpada College of Commerce & Technology with coordination of
all seven departments organized "Digital Marketing" in collaboration with Western College of
Commerce and Business Management from 14th October 2022 to 17th January 2023 in the
college classroom for all students of all seven departments who had registered for this course.
The resource person of the workshop was the Asst. Prof. Swati Mobhite. There were 140 students
who participated and learned so many things to be able to compete in today's modern business
world. The students were engaged in an enthusiastic way. They have asked so many questions
and queries to clear their doubts. The program ended successfully.

No. of participants: 140

Outcome: Students have learned about the different types of content, such as blog posts,
infographics, and ebooks, as well as how to create a content marketing strategy. They have also
learned about the different stages of the content marketing funnel, from attracting prospects to
converting them into customers.

Submitted by
Dr. Roslin Lintta George

[ ATTESTED

Principal
Sanpada College of Commerce & Technelogy
Sector-2, Pluf No.3,4,5, adjacent Sanpada Railway
Siatlon, Sanpada, Navi Mumbai
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ORIENTAL EDUCATION SOCIETY'S
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ORIENTAL EDUCATION SCCIETY'S .

SANPADA COLLEGE OF COMMERCE & TECHNOLOG

Affiliated to The University of Mumbai

Sector-Z, Piot No. 3,4.5, Behind Sanpada Railway Station, Sanpada (W), Navi Mumbai - 400 705,
Tel: 022.27758715 DE%Z‘??’&?:@ 13 » Fax 022-27750351
E-maii : enquiry@scetedu.in o Websile: www.secteduin
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Date: March 4,2019

NOTICE
“Career Guidance and Personality Development Session”

This is to inform all the students of Sanpada College of Commerce &
Technology that the Career Guidance Session is organised by the college to
provide guidance and assistance for the students to achjeve their career goals
and to create awareness among students regarding available career options
and help them in identifying their career objectives. Below are the details
of the program.

Date: 5th March 2019
Time: 11 AM

Venue: Seminar Hall

All the students are instructed to participate in this seminar in large

numbers.
Convener Principal

ATTESTED
. Principal
Sanpada College of Commerce & Technelogy

Sector-2, Plot No.3,4,5, adjacent Sanpad.a Railway
Station, Sanpada, Navi Mumbai. )
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ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY

Affiliated to The University of Mumbai

Sector-2, Plot No. 3.4,5, Behind Sanpada Railway Station, Sanpada (W), Navi Mumbai - 400 705,
Tel: 022-27758715 02227752213 o Fax: 022-27750351
E-mail s enquiry@scot.eduin o Nebsite: www.scet.edu.in

“Career Guidance and Personality Development Session?”

Date: 5th March, 2019

Venue: Seminar Hall :

Objectives: To provide guidance and assistance for the students to achieve their career goals.
To create awareness among students regarding available career options and help them in
identifying their career objectives. To help students share knowledge about themselves by
identifying skills, and interests

Resource Person: Mr.Sachin Kadam

Activity: The Sanpada College of Commerce and Technology organized “Career Guidance
and Personality Development™ session on 5th March,2019 at 11:30 am in the college seminar
hall for the students. The resource person of the program was Mr.Sachin Kadam. He guided
the students about how to select best career considering their aptitude and skills.

No. of Participants: 35

Outcome: Career Guidance and Personality Development Session helped the students to gain
clarity about their passions, interest and abilities.

Cornivener

( ATTESTED
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ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY
Affiliated to The University of Mumbai

Sector-2, Plot No. 34,5, Behind Sanpada Rafiway Station, Sanpada (W), Navi Mumbai - 400 705,
Tel 022-27758715 / 022-27752213 o« Fax: 022-27750351

E-mail  enquiry@sccteduin o WNebsite: www.seet edu.in

Date: 15/07/2019

NOTICE
Guest Lecture on
“FILING OF IN COME TAX RETURN?”

Agenda:

To learn the concept of Goods and Service Tax Act.
To understand the concept of Income tax filing.

To understand the importance of adhering to filing

deadlines.

The Guest Lecture will be on 20/07/2019.
Venue: Seminar Hall

Time: 10:30 a.m.

Convener
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ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOG

Affiliated to The University of Mumbai

£ = XAy i 3 i i

scetedu.in

“FILING OF INCOME TAX RETURN?”
Date: 20+ July, 2019
Venue: Seminar Hall.
Objective: Provide students with a fundamental understanding of income tax concepts,
terms, and principles. Emphasize the importance of adhering to filing deadlines. Provide

information on extension options and consequences of late filing.

Resource Person: Pvof- Namvata Paxeln

Activity- On 20 August 2019, the Accounting & Finance (BAF) department organised a
seminar named “FILING OF INCOME TAX RETURN” from 10:30 A.M to 11:30 A.M. for
the students of First, Second and Third Year of Accounting & Finance Department. More
than 50 students graced the event by their presence. The seminar was conducted to boost the
confidence of students and would be beneficial for each student in their personal as well as
professional lives.

No. of participants: 57

Outcome: The students learnt the step-by-step process of filing income tax returns &
developed practical skills in preparing and submitting accurate tax returns. Understand the
importance of adhering to filing deadlines. Learn about extensions, penalties for late filing,
and strategies to ensure timely submission.
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ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY

Affiliated to The University of Mumbai

Sector-2, Fiot No. 3.4.5 Behind Sanpada Raitwa Station, San | i
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Tek 022—27?‘58?153022-2??52213 s Fax 9223'27?5035‘1 PRAR et Mybe- 00 2

E-mail : enquiry@scotediin Nebsite: www.scetedu.in

o

Date: 04/10/2021

NOTICE

“Seminar on Corporate Event Planning and Social Media as an
Event Promotion Tool”

This is to inform all the students of Sanpada College of Commerce & Technology
that, Seminar is organized by the college to provide guidance and assistance for
the students to achieve their career aspiration and awareness s among students
regarding available career options in Event Management.

Date: October 09, 2021
Time: 11.00 am - 1.00 pm

Venue: Seminar Hall

All the students are instructed to participate in this seminar in large numbers.
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SANPADA COLLEGE OF COMMERCE & TECHNOLOGY
Affiliated to The University of Mumbai

Sector-2, Plot No, 3.4.5 Behind San i i
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Tel: 022-27758715 1 022.27752213 '3 Fax 322}%7?355?55%%% PRt

E’~il Jenquiry@sceteduin o Website: www.scet sdu in

by

Report on Corporate Event Planning and Social Media as an Event Promotion Tool

Date: October 09, 2021
Venue- Seminar Hall

Objective- Understanding the significance of aligning corporate objectives with event
planning for seamless execution. Harnessing the potential of different social media platforms
to maximize outreach and engagement. Analyzing data and utilizing metrics to assess the
effectiveness of social media campaigns. Practical application of learned concepts through
interactive workshops

Resource Person- Prof, Vishal Deshmukh

Activity- IQAC committee of Sanpada College of Commerce & Technology with coordination
Ramseth Thakur College of Commerce and Science organized seminar on "Report on
Corporate Planning and Social Media as an Event Promotion Tool " on October 09, 2021
in the Seminar Hall for all students who had registered for this course. The resource person of
the workshop was Prof. Vishal Deshmukh. There were around 60 students who participated
and learned so many things to be able to compete in contemporary modern business world. The
event aimed to provide insights into the integration of corporate planning strategies with the
effective use of social media platforms for event promotion. The seminar commenced with an
in-depth discussion on the fundamentals of corporate planning, outlining strategic decision-
making processes, goal setting, and resource allocation within an organizational framework

No. of participants: 60

Outcome: The seminar provided invaluable insights into the synergy between corporate
planning and leveraging social media as an effective event promotion tool. Participants gained
a comprehensive understanding of strategic planning, innovative social media tactics, and their
amalgamation for successful event marketing.

Sanpada Col wice & Technology |
Sector-2, Plot Ni ijacent Sunpuda Railway
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ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY

Affiliated to The University of Mumbaj

Seclor-2, Plot No. 34,5, Behind Sanpada Rallway Station, Sanpada {W), Navi Mumbai - 400 705
Tel 022-27758715/ 022-27752213 » - Fax: 022:27750354
E-mall : enquiry@scoteduin o Websiie: www.scct.ediin

Date: 17/02/2023

NOTICE

Oriental Education Society's Sanpada College of Commerce and
Technology organizes an exhibition on “Mind to Market Startup” on
21* February 2023.

About the exhibition:

» To build entrepreneurship among the students.

« Brief presentations by student entrepreneurs sharing their startup
experiences.

- Display of student-created products or services.

« Only registered students can participate.

The following will be the venue and timings of the Programme.
Venue: MMRDA Ground, Bandra-Kurla Complex, Kurla,
Mumbai

Time: 11:30 a.m.

oo Wy
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ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY

Affiliated to The University of Mumbai

Sector-2, Plot No, 3,45, Behind Sanpada Rajlwa Station, Sanpada (W) N i M -
Lot 022-2775B715 1 022-27752213 o Fax. 02027750881 P22 (W): Navi Mumbai - 400 7

E-mail snquiry@sccteduin » Website: www.scet edy in

MIND TO MARKET START UP

Date: 21+ February, 2023

Venue: MMRDA Ground, Eandra-Kurla Complex, Kurla, Mumbai

Objective: The main objective of the programme was to encourage trade, industry and
start-up capabilities among the students & to develop presentation skills to effectively convey
key points, engage the audience, and respond to questions,

Resource Person: Tnduy, Eope
Activity- Sanpada College of Commerce & Technology organized “Mind to Market
Startup” on 21« February 2019. There were more than 60 students from BMS Department

No. of participants: 62

Qutcome: This event helped the students to build their entrepreneurship skills and guided them
to apply these skills further in their future. Taking part in such events added to the resume, that
is to say, the student’s contribution will be written down in the resume as an extra-curricular
activity, and it will be an achievement. Participating allowed the students to determine their
interests, their skills, their possibilities, strengths, and weaknesses.
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