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Leadership Development

SYLLABUS FOR LEADERSHIP DEVELOPMENT PROGRAMME

Programme Objectives

Developing personal as well as professional skills which would further encourage development
of leadership skills and enhance the career prospects of the participants. Significant boost to the
CV with a value addition of comprehensive knowledge which would further hel p in gaining a
competitive advantage as a future manager and leader.

Detailed Syllabus:

The syllabus covers detailed knowledge on Leadership development programs.
Leadership

Motivation strategies wrt motivation theories

Leadership and team building

Leadership wrt managing a diverse workforce, cross

International Entrepreneurship Opportunities

Leadership skill and conflict management

Case Study.Assignment on analyzing successful leader

Instructional Methods: Offline lectures, practical, activities and assignments

Duration: 3 Months

Course Code | Course Title j
LDP-01 ® [Leadership — Basic definition, qualities, theory and stylc—s[
. ) on Leadership
LDP-02 ® Motivation strategies wrt motivation theories
LDP-03 ® Leadership skill and conflict management
LDP-04 ® Case Study,Assignment on analyzing successful leaders
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Course | Course Title CHAPTERS Course Details
Code
LDP-01 CHAPTER- Unit 1: Leadership — Basic definition,
L EADERSHIP 1 qualities of a leader.
DEVELOPMENT Unit 2: Trait theory and styles of
PROGRAMME- | leadership
Unit 3: Theories on Leadership
LDP-02 | CHAPTER- Unit 1: Motivation strategies wit
[ EADERSHIP 2 motivation theories
DEVELOPMENT Unit 2: Emotional intelligence and its
PROGRAMME-2 significance in the role of a leader
e Unit 3: Leadership and team building
LDP-03 CHAPTER -3 Unit 1: Leadership skill and conflict
management
B%@?Egg}l\g]g}ﬂ Unit 2:Creative leadership. Influence on
PROGRAMME-3 the creative potential of work groups and
teams ; formation of innovative climate
in organizations
Unit 3: Leadership in crisis
LDP-04 i CHAPTER- Unit 1: Case Study
L EADERSHIP 4 Unit 2:Assignment on analyzing
DEVELOPMENT successful leaders in terms of their
PROGRAMME-4 leadership styles, skills and success
Practical) stories.

Evaluation Pattern:

1.
2
3.

Note:

45 Marks MCQ Examination
45 Marks Assignment
10 Marks —Class Participation

1. Examination will be conducted offline.

2. Assignments will be collected in

classroom which will be assigned for each department.
3. Class participation marks will be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course.

FACULTY

Asst. Prof] Kazanfar Khan

Dr. Roselin itta George
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Microsoft Excel - Beginner to Advanced

SYLLABUS FOR MICROSOFT EXCEL PROGRAMME

Programme Objectives

The learners would be tamiliar with the spreadsheet interface. The learners would be able 1o use various
excel funetions 1o carvy oul their assigned task more efficiently and productively. The learners would be
able to do Data Analysis onexcel. | he learners would he able o perform financial functions and to
undertake intense gualitative analysis.

Detailed Syllabus:

'he syllabus covers a detailed knowledge Microsoft Excel Programme
o Basic
«  Functions
e Data Analysis
« Financia! Tools

Instructional Methods: offline lectures. practical, activities and assignments

Duration: 3 Months

[

[ Course Course Title |
. Code I ' |
| 4%

!—M EP-01 « Basics: Learn essentials of Excel

S R ——— |
| MEP-02 e Functions: Learn using various popular Excel functions and techniques in _vuur‘|
calculations and to identify and troubleshoot common errors

M e S L L PR |
e Data Analysis: Learn to manage data sels —l

| MEP-04 e Financial Tools: Learn to implement financial calculations in Excel

-
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Course] Course Title CHAPTERS Course Details
Code
MEP- CHAPTER- Basics: Learn essentials of Excel — using
01 1 ribbons, navigating through Excel user
MICROSOFT interface, creating worksheets &
EXCEL workbooks firom scratch as well as from
PROGRAMME - templates. keyboard shortcuts. clipboard,
| formatting cells. creating range, formulas.
using Find & Select function, data
validation, page setup and print options.
sharing Excel data with Word documents
and other files, encryption of an excel file.
MEP- CHAPTER- Functions: Learn using various popular
02 Z Excel functions and techniques in your
MICROSOFT calculations and to identify and troubleshoot
EXCEL common errors - Count and Sum: logical &
PROGRAMME - text functions; Cell References, Date &
2 Time. Text strings, Lookup & Reference,
| Round functions, Formula errors
| MEP- CHAPTER -3 Data Analysis: Learn to manage data sets, -
03 sort, filter, concatenate, remove duplicates,
MICROSOFT consolidate, validate, conditional
EXCEL formatting, tables & charts, pivot table;
PROGRAMME - Data Tables, Goal Seek, and Solver to
3 perform and solve "what-if" analyses.
|
|
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Evaluation Pattern:
1. 45 Marks MCQ Examination
2. 45 Marks Assignment
3. 10 Marks ~Class Participation

Note: 1. Examination will be conducted offline.
2. Assignments will be collected in the classroom which will be assigned for each

department.
3. Class participation marks will be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course,

> —

FACULTY INCHARGE PROGRAMME ARGE
Asst. Prof. Quadir Hussain Salini Dr. Roselin Linitta George
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Financial Literacy

SYLLABUS FOR FINANCIAL LITERACY PROGRAM

Programme Objectives

I'he goal of lnancial literacy is to help in understanding financial concepts that will help them o manage
their money better. 1t is a life skill that one must grasp for good Gnancial wellbeing, Financial literacy
includes budgeting. investing, insurance, and loans and interest,

Detailed Syllabus:

The syllabus covers following topics-
« Basics of Financial Literacy
s+ Mutual Fund
+  Stock and Commaodity Management
* Interaction session

Instructional Methods: offline lectures. practical. activities and assignments

Duration: 3 Months

Course Code | Course Title

FLP-01 -Basics of Financial Literacy |
FLP-02 "~ .Foundation I: Intraduction to Mutual Funds = i |
FLP-03 -Foundation 2: Introduction to Stock & Commodity Exc.:ﬁarrges
FLP-04 -Live Session NSE Introduction to Derivatives
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Course Course Title CHAPTERS Course Details
Code
FLP-01 | FINANCIAL CHAPTER-1 UNIT 1- Basics of Financial Literacy *
LITERACY-1 Various Types of Assets « Gold as an
Asset Class
FLP-02 [FINANCIAL CHAPTER-2 UNIT 2- introduction to Mutual Funds »
LITERACY-2 Advanced Mutual Fund Strategies «
Wholesale Debt Market Instrument
FLP-03 FINANCIAL CHAPTER -3 UNIT 3- Introduction to Stock &
LITERACY-3 Commodity Exchanges = Introduction to
Equities, Bonds, ETF » Live Trading
Session on NSE - Equities and Bonds *
Advance Debt Market
FLP-04 FINANCIAL CHAPTER- UNIT 4- Live Session NSE
LITERACY-4 4 Introduction to Derivatives - Futures
& Options * Income Tax - Exempted
Income, Taxable Income, I.T. Website
= Home Loan, Consumer Loans,
Personal Loans * Revision and
Question Answers

Evaluation Pattern:
1. 45 Marks MCQ Examination

2. 45 Marks Assignment
3. 10 Marks —Class Participation

Note: 1. Examination will be conducted offline.
2. Assignments will be collected in the classroom which will be assigned for each
department.
3. Class participation marks will be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course.

M

FACULTY INCHARGE
Asst. Prof. Ali Ahmed

PROGRAT ~-CHARGE

Dr. Roselin Lin




Programme Objectives

To Develop a static, interactive and well formed webpage using JavaScript, CSS and HTMLS.
Students can use PHP to improve accessibility of a web document, They learn necessary skills
for designing and developing web applications.

Detailed Syllabus:

The syllabus covers following topics-

Instructional Methods: Offline lectures, practical, activities and assignments

Duration: 3 Months
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Web Designing

SYLLABUS FOR WEB DESIGNING PROGRAM

Introduction
Designing Tables, designing web form, Embedding multimedia Content. |
Introduction to JavaScript,
Introduction to PHP

PHP and MySQ

Course Code Course Title

WD-01 ® Introduction to HTMLS5: Basic HTML Tags, Using Image
maps.

WiD-02 ® Designing Tables, designing web form, Embedding
multimedia Content..

WD-03 e Introduction to JavaSecript: Introduction to Client-Side
Scripting Languages, Functions, Events and Event
Handlers.

WD-04 ® Introduction to PHP: Basic PHP Concepts, Operators,
Working with Control & looping statements, Functions in
PHP.

WD-05 ® PHP and MySQL: Introduction to MySQL, Integrating web

forms and database, Building Forms from queries.




ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY

Affiliated to The University of Mumbai

Sector-2, Plot No. 3.4,5, Behind Sanpada Railway Station, Sanpada (W), Navi Mumbai - 400 705.
Tel: 022-27758715 / 022-27752213 e Fax: 022-27750351
E-mail : enquiry@sccl.edu.in « Website: www.scct.edu.in

Evaluation Pattern:
1. 45 Marks MCQ Examination
2. 45 Marks Assignment
3. 10 Marks —Class Participation

Note: 1. Examination will be conducted offline.
2. Assignments will be collected in the classroom which will be assigned for each
department.
3. Class participation marks will be given based on the attendance of the students,

Certificates will be given to the students in successful completion of the course.

FACULTY INCHARGE PROGI\M IN-CHARGE
in

Asst. Prof. Neha Shaikh Dr. Roselin Linitta George
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English Speaking

SYLLABUS FOR ENGLISH SPEAKING
21l TUN EANGLISH SPEAKING
Programme Objectives

® The course helps the students to learn the English language professionally and prepare
them for the global market.

® Aims is to work on the proficiency of spoken English language where major emphasis
should be on grammar from the scratch level moving forward to the advanced level of
tools used in english speaking.

Detailed Syllabus:

The syllabus covers grammatical elements which form the basics of spoken English followed
by elements which are used to make written english more effective.

Instructional Methods: Offline lectures, practical. activities and assignments

Duration: 3 Months

Course Code Course Title |
ES - 01 Basic Elements of English
BS-02 Sentence Formation
ES -03 Conversational SKills
ES - 04 Elements of written communication
| Course] Course Title CHAPTERS Course Details
Code
ES - 01 | Basic Elements of English| CHAPTER 01 ARTICLE
PREPOSITION
CHAPTER 02 CONJUNCTION
TYPES OF SENTENCES
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CHAPTER 03 TENSES
ES-02 | Sentence CHAPTER 04 Voice & Speech
Formation
CHAPTER 05 COMPREHENSION
'ES - 03] Conversational SKills CHAPTER 06 Paragraph Writing
CHAPTER 07 Dialogue Writing
CHAPTER 08 Spelling
CHAPTER 09 Words Often Confused
ES - 04| Elements of CHAPTER 10 Collocation & Idioms
written
communication
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CHAPTER 11 Speech Writing

CHAPTER 12 Letter Writing

Evaluation Pattern:
1. 45 Marks MCQ Examination.
2. 45 Marks Assignment
3. 10 Marks —Class Participation

Note: 1. Examination will be conducted offline.
2. Assignments will be collected in classroom which will be assigned for each department.
3. Class participation marks will be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course.

S

FACULTY INCHARGE PROGRAMME, I HARGE
Asst. Prof. Vidya Nair Dr. Roselin a George
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Entrepreneurship Development Programme

SYLLABUS FOR ENTREPRENEURSHIP DEVELOPMENT PROGRAMME

Programme Objectives

To identify and develop entreprencurial abilities and skills. To inculcate knowledge on
entrepreneurship, project report, feasibility study and steps to start a new enterprise. To
familiarize the institutional support towards building your own enterprise. To facilitate the
students to identify a novel idea and create their own start-up.

Detailed Syllabus:

The syllabus covers a detailed knowledge on Entreprencurship development programme.
e Entrepreneur & Entrepreneurship

Business Planning Process

Institutions supporting Entrepreneurs

Family Business

International Entrepreneurship Opportunities

Informal Risk Capital and Venture Capital

Industrial Visit

Instructional Methods: Offline lectures, practical, activitics and assignments

Duration: 3 Months

Course Code | Course Title
EDP-01 ® [Entreprencur & Entrepreneurship
® Business Planning Process
EDP-02 ® [Institutions supporting Entreprencurs
® Family Business
EDP-03 e [nternational Entrepreneurship Opportunities
® Informal Risk Capital and Venture Capital
EDP-04 e [ndustrial Visit
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Course | Course Title CHAPTERS Course Details

Code

EDP-01 CHAPTER-1 Unit |: Entrepreneur &
ENTREPRENEURSHIP Eliebretentelan
DEVELOPMENT Unit 2: Business Planning
PROGRAMME-1 Process

EDP-02 CHAPTER-2 Unit 1: Institutions supporting
ENTREPRENEURSHIP o e
DEVELOPMENT Unit 2: Family Business
PROGRAMME-2

EDP-03 CHAPTER -3 Unit 1: International
ENTREPRENEURSHIP Entrepreneurship Opportunities
DEVELOPMENT y
PROGRAMME-3 Unit 2 : Informal Risk Capital and

Venture Capital

EDP-04 CHAPTER-4 Unitl : Industrial Visit
ENTREPRENEURSHIP
DEVELOPMENT
PROGRAMME-4
(Practical)

Evaluation Pattern:

1. 45 Marks MCQ Examination
2. 45 Marks Assignment
3. 10 Marks —Class Participation

Note: 1. Examination will be conducted offline.
2. Assignments will be collected in the classroom which will be assigned for each

department.
3. Class participation marks will be given based on the attendance of the students.
Certificates will be given to the students in successful completion of the course.

FACULTY INCHARGE
Asst. Prof. Bushra Ansari

14
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Commercial Banking

SYLLABUS FOR COMMERCIAL BANKING PROGRAMME

Programme Objectives

e Linderstand the basic concepts of banking and functions af banking

e Lxamine the banking scenario in Indis,

eUnderstand the basic concepts of insurance and elaborate the kinds of business visks. Evaluate the
msurance business enviconment in India

Detailed Syllabus:

The syllabus covers detailed knowledge on Commercial banks.
e Introduction- On Banking sector of India

Banking Structure in India

Basics of Bank Lending

Bank Investments

Relationship between Banks and Customers

Instructional Methods: offline lectures, MCQ Based question, activities and assignments

Duration: 3 Months

!?ou rse Code Course Title

| CBP-01 e Introduction: Definition, Evolution, Functions of Commercial banlks.

i |

| CBP-02 ® Banking Structure in India: Banking Structure in India, Role of RBI vis--vis other ]

| commercial banks, |

|

| CBP-03 ® Basics of Bank Lending: Principles . Basics of Loan, Appraisal, Credit decision,

| Types of Advances, Management of Non-Performing Assets. |

CBP-04 e Bank Investments: Investment Pol icy, Statutory Reserve Requirements, Non-SLR |

Requirements. Banks' Investment Classification and Valuation Norms., |

| |

| |

| ‘

| CBP-05 ® Relationship between Banks and Customers: Strategy for expanding customer base,
services to different customer groups, competition, customer relationship

| management. Banking Options ombudsman Scheme, Evolving Trends in Modern

l'_ Banking Technology, Outsourcing of Non-core Activities, Financial Inclusion J

15
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Course Course Title CHAPTERS Course Details
Code . om]
| CBP-OI B CHAPTER-1 ® Unit-1 Introduction-Definition of banks.
COMMERCIAL Eveolution of Commercial Banks in India
| BANKING e Functions of Commercial Banks,
| PROGRAMME -1

Competitive Landscape of Banks in India.

: CBP-02 CHAPTER-2 e Unit-2 Banking Structure in India: Banking
COMMERCIAL Structure in India

| BANKING e Role of RBI vis--vis other commercial
PROGRAMME -2

| banks.

|

i |

| CBP-03 CHAPTER -3 e Unit-3 Basics of Bank Lending: |

Principles of Lending and Loan Policy.

| COMMERCIAL Basics of Loan.

j ET?C};'([_T ;}j\(&ME 3 ° ApPraisaL Credit decision- making and

| review

| | e Types of Advances, Management of
Non-Performing Assets

I

i CBP-04 CHAPTER-4 ® Unit-4 Bank Investments: Investment

| COMMERCIAL Policy, Statutory Reserve Requirements.

| BANKING Non-SLR Requirements

|

PROGRAMME -4 e Banks' Investment Classification and

Waluation Norms.
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i ®  Unit-5 Relationship between Banks and —[
Customers: Strategy for expanding '

Customer base, services to different

customer groups, competition among banks
for customers

® customer relationship management,
Banking Options ombudsman Scheme,
Know Your Customer (KYC) norms
Evolving Trends in Modern Banking
Technology, Outsourcing of Non-care

Activities, Financial Inclusion

Evaluation Pattern:
1. 45 Marks MCQ Examination
2. 45 Marks Assignment
3. 10 Marks —Class Participation

Note: 1. Examination will be conducted offline,

2. Assignments will be collected in the classroom which will be assigned for each department.
3. Class participation marks wil| be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course.

|
|
FACULTY INCHARGE PROGRAMM%CHARGE
Asst. Prof. Sarah Samuel Dr. Roselin Linitta George

17



ORIENTAL EDUCATION SOCIETY'S

SANPADA COLLEGE OF COMMERCE & TECHNOLOGY

Affiliated to The University of Mumbai

Sector-2, Plot No. 3.4,5, Behind Sanpada Railway Station, Sanpada (W), Navi Mumbai - 400 705.
Tel: 022-27758715 / 022-27752213 e Fax: 022-27750351

E-mail : enquiry@sccl.edu.in o Website: www.scct.edu.in

Soft Skill

SYLLABUS FOR SOFT SKILL AND IT SKILL PROGRAMME

Programme Objectives

Aims to increase learner’s computer knowledge and unique soft skills so as to
develop attributes that enhance an individual’s interactions, earning power and
job performance.

The objective of the programme is to inculcate potential skills in the learners to
prepare them to deal with the external world in a collaborative manner,
communicate effectively, take initiative, solve problems, and demonstrate a
positive work ethic so as to hold a good impression and positive impact.

Detailed Syllabus:

The syllabus covers soft skills and basic IT skills.

e The key areas addressed in Soft skills are Communication skills, Body language
and Etiquette, Group discussion skills, Interview skills, Presentation skills, and
Emotional Intelligence, Time Management Skills, Preparation of CV, basic
management and basic Law.

IT skills focuses on the basic principles of a computer, including the internal
hardware, the operating system like Microsoft Word, Excel and PowerPoint
,social and ethical issues around the Internet.

Instructional Metheds: Online lectures, practical, activities and assignments

Duration: 3 Months

Course Code Course Title

55P-01 Soft Skill 1&2

SSP-02 Soft Skill 3

SSP-03 Computer Fundamentals and Operatling System
SSP-04 MS Office & Internet Applications
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Course| Course Title CHAPTERS Course Details
Code
SSP-01] Soft Skill 1& 2 CHAPTER -1 Unit 1: A. Communication Skills
Soft skill 1 (Speaking & Writing)
B. Communication Skills
(Listening and Reading)
Unit 2: Presentation Skills
Unit 3: Time Management Skills
CHAPTER 2 Unit 1: Body Language &
Soft skill 2 Etiquettes
Unit 2: Group Discussion &
Interview Skills
Unit 3: Preparation of CV
SSP-02| Soft Skill 3 & CHAPTER - 3 Unit 1: Emotional Intelligence
Practical Soft Skill 3 Skills
Unit 2: Basic Law
CHAPTER 4 Unit 1: Basic Concept of
Management
SSP-03| Computer CHAPTER 5 Unit 1: Introduction to Computer
Fundamentals, Fundamentals of Unit 2 : Windows
Operating System & Computer
MIS Applications and
Operating System
CHAPTER 6 Unit 1: Internet and its applications
Internet Applications
SSP-04| MS-OFFICE & CHAPTER 7 Unitl : Starting MS Word Unit2:
Inteiniet MS Word Working with symbols and
Applications pictures
Unit3: Working with tables
Unit4: Working with headers,
footers and other controls
Unit5: Working with shortcuts
CHAPTER 8 Unitl : Starting MS Excel Unit2
MS Excel : Working with Graphics

Unit3: Formatting a worksheet
Unit4: Working with Charts
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CHAPTER 9 Unitl : Starting MS Power point
MS Unit2 : Working with textboxes
PowerPoint and slides

Unit3: Features of Power Point
Unit4: Features of Power Point
Unit5: Sharing a presentation

Evaluation Pattern:
1. 45 Marks MCQ Examination (Online)
2. 45 Marks Assignment (Google Classroom)
3. 10 Marks —Class Participation

Note: 1. Examination will be conducted online.
2. Assignments will be collected in google classroom which will be assigned for each
department.
3. Class participation marks will be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course.

2

FACULTY INCHARGE
Asst. Prof. Bushra Ansari
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Groom To Grow

COURSE STRUCTURE- GROOM TO GROW

TOPICS-

Course: o DIGITAL MARKETING

GROOM TO o FINANCIAL MARKETING

GROW o ADVANCED EXCEL )
Name of the Faculty: Dr. Raghavendra S. Bendigeri, Dr. Christina
Shiju.

DURATION-

04 MONTH

Objectives:

The Objective of this subject is to introduce various concepts of Advanced Excel , Digital
Marketing and Financial marketing.

o to ensure that the students are excelling in their technicality and enhance the student’s
skills also analyse how financial markets and instruments operate and how they can be
used to achieve economic objectives. understand and critically engage in profits and
risks faced by investors and strategies to control these profits and risks,

Expected learning outcomes:

identify the metrics used in digital marketing,

explain how we can improve our metrics.

discuss the basics of recommendation systems,

discuss the importance of Current Rate in a business.

understand and critically engage in profits and risks faced by investor

Use advanced functions and productivity tools to assist in developing a worksheet,
Manipulate data lists using Outline, Autofilter and PivotTables.

enable to create and manage presentations using MS

GTG-1- e *Course Title; Digital Marketing Fundamentals*
DIGITAL
MARKEURNG: || o St o Doy s oo

- Understanding the digital marketing landscape
- Evolution of digital marketing

- Importance of digital marketing for businesses

2. *Website Optimization*

- Basics of website design and user experience (UX)
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- Search engine optimization (SEQ) fundamentals

- Optimizing website content and structure for search engines
3. Search Engine Marketing (SEM)*

- Introduction to search engine marketing (SEM)

- Google Ads: Pay-per-click (PPC) advertising

- Keyword research and targeting

- Ad copywriting and ad extensions

4. Content Marketing®

- Understanding content marketing principles
- Developing a content marketing strategy

- Creating high-quality and engaging content (blogs, videos,
infographics)

- Content distribution and promotion strategies

GTG2 . PR = s Toak

FINANCIAL
MARKETING

1. *Introduction to Financial Marketing*
- Qverview of financial marketing concepts and principles
- Importance of financial marketing in the finance industry

- Key trends and challenges in financial marketing

2. *Understanding Financial Products and Services*

- Overview of financial products (banking, investménts, insurance, etc.)
- Understanding the needs and preferences of financial consumers

- Regulatory environment and compliance considerations
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- Search engine optimization (SEO) fundamentals

- Optimizing website content and structure for search engines
3. Search Engine Marketing (SEM)*

- Introduction to search engine marketing (SEM)

- Google Ads: Pay-per-click (PPC) advertising

- Keyword research and targeting

- Ad copywriting and ad extensions

4. Content Marketing®

- Understanding content marketing principles
- Developing a content marketing strategy

- Creating high-quality and engaging content (blogs, videos,
infographics)

- Content distribution and promotion strategies

GTG2 = T - : Toa®
FINANCIAL
MAREETING 1. *Introduction to Financial Marketing*
- Qverview of financial marketing concepts and principles
- Importance of financial marketing in the finance industry

- Key trends and challenges in financial marketing

2. *Understanding Financial Products and Services*

- Overview of financial products (banking, investménts, insurance, etc.)
- Understanding the needs and preferences of financial consumers

- Regulatory environment and compliance considerations
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Evaluation Pattern:
1. 45 Marks MCQ Examination
2. 45 Marks Assignment
3. 10 Marks —Class Participation

Note: 1, Examination will be conducted Online
2. Assignments will be collected in the classroom which will be assigned for each

department.
3. Class participation marks will be given based on the attendance of the students.

Certificates Wm the students in successful completion of the course.

FACULTY INCHARGE PROGRAMME IN- GE
Asst. Dr. Raghavendra S Dr. Roseli itta George
Dr. Christina Shiju.
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Securities Market

SYLLABUS FOR SECURITIES MARKET PROGRAMME

Programme Objectives

Adfter successtul completion of this course, the student will be able to: Understand the overall security
sector. [dentily the trends, support. and resistance in the Security Market Seelor. Understand how to
Invest in the security market and investment decisions in an appropriate manner.

Detailed Syllabus:

The syllabus covers the Securities Market of India..
e Intraduction to Securities Markets. How to Buy and Sell Shares In Stock Exchanges?
» Introduction to Mutual Funds Investing, How to Invest in Initial Public Offer?
«  Corporale Actions - Dividends, Bonus, Splits. ete.. How to Invest in Rights Issues?
» Investor Grievance Redressal Mechanism -SERI SCORES, NSE. BSE. NSDL, CDSL.

Instructional Methods: Online lectures, practical, activities and assignments

Duration: 3 Months

| Course Code | Course Title 4
SM-01 Introduction to Securities Markets, How to Buy and Sell Shares In Stock Exchanges .

| SM-02 Introduction to Mutual Funds Investing, How to [nvest in Initial Public Offer? ;

|

: SM-03 Corporate Actions - Dividends, Bonus, Splits. etc.. How to Invest in Rights Issues’ !

SM-04 Hl'l\'t',Slle' Grievance Redressal Mechanism -SEBI_S(_ZORES._ NSE, BSE. NSDL, CDSL - !

—
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'_ Course Course Title

Course Details

‘ Code
| SM-01 | SECURITIES MARKET-1 | CHAPTER- Unit 1: Introduction to
1 Securities Markets
‘ Unit 2: How to Buy and Sell
Shares In Stock Exchanges?
‘ SM-02 | SECURITIES CHAPTER-2 Unit 1: introduction to Mutual
MARKET-2 Funds [nvesting
Practical Unit 2: How to Invest in Initial
! ‘ Public Offer
[
| SM-03 | SECURITIES CHAPTER -3 Unit 1: corporate Actions -
| | MARKET-3 Dividends, Bonus, Splits, etc.
| i Unit 2 : How to Invest in Rights
| | lssues?
‘ . | _
SM-04 | SECURITIES CHAPTER- Unitl : Investor Grievance
| MARKET-4 4 Redressal Mechanism -SEBI
| ‘ SCORES, NSE. BSE, NSDL,
‘ CDSL.
-
| 1

Evaluation Pattern:

1. 15 Marks MCQ Examination (Online)

2

45 Marks Assignment (Google Classroom)

3. 10 Marks —Class Participation

Note: 1. Examination will be conducted online.
2. Assignments will be collected in google classroom which will be assigned for each department.
3. Class participation marks will be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course.

FACULTY INCHARGE
Asst. Prof. Nijamuddin Shaikh

PROGRAM
Dr. Roselin

HARGE
George
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Sales & Marketing Management

SYLLABUS FOR SALES AND MARKETING MANAGEMENT PROGRAMME

Programme Objectives

On completion of the course the student will be able to: Understand Marketing, Consumer
Behavior and ways to deliver effective marketing. Create high-impact content that engages a new
generation of consumers. Gain hands-on experience with marketing tools such as SEQ, SEM,
social media, email marketing and display ads. Develop ad strategies for social media with
content that you plan, create and promote.

Detailed Syllabus:

The syllabus covers a detailed knowledge on Sales and Marketing Management
e Introduction to Marketing & Its Principles
® Consumer Behavior and Paths to Persuasion
® Mastering Sales: A Toolkit for Success
e Social Media & Digital Marketing

Instructional Methods: Online lectures, practical, activities and assignments

Duration: 3 Months

Course Code | Course Title

SMMP-01 e [ntroduction to Marketing & Its Principles
SMMP-02 e Consumer Behavior and Paths to Persuasion
SMMP-03 e Mastering Sales: A Toolkit for Success
SMMP-04 ® Social Media & Digital Marketing
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Course Course Title CHAPTERS Course Details

Code

SMMP-01 CHAPTER- = Understanding the Role of Marketing
SALES AND : q lr\farkf e Mh;[x .
MARKETING > Developing arketing Goals
MANAGEMENT -1 * Segmenting Markets, Selecting Target

Customers & Positioning Your Brand

SMMP-02 CHAPTER- * Identify the characteristics of human
SALES AND 2 behavior t_hat enable you to persuade your
MARKETING target audlence?' o
MANAGEMENT -2 * Assess potential consumer insights

* Select the strongest insight to accomplish
your marketing communication goals

* Evaluate core consumer behavior — and
what drives it

* Recognize persuasive techniques
SMMP-03 CHAPTER -3 * Enhancing your Selling and Persuasion

SALES AND ?*:“SGG .,
MARKE’I'[NG 4 eneration [actics

MANAGEMENT -3 = Nurturing Prospects

* Telling the Right Story at the Right
Time for the Right Reasons

= Closing the Deal and Getting Deals
Unstuck » Ethics to be followed
SMMP-04 CHAPTER « Digital Marketing Fundamentals
SALES AND - * A Framework for Marketing in a

IMARKETING Digital World
MANAGEMENT -4 * Content Marketing
» Search Engine Optimization

+ Social Media (Organic), Search Engine
Marketing, Email Marketing, Other
Digital Channels
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Evaluation Pattern:
I. 45 Marks MCQ Examination (Online)

2. 45 Marks Assignment (Google Meet)
3. 10 Marks —Class Participation

Note: 1. Examination will be conducted online.
2. Assignments will be collected in
department.

3. Class participation marks will be given based on the attendance of the students.

google classroom which will be assigned for each

Certificates will be given 1o the students in successful completion of the course.,

M
F

ACULTY INCHARGE

PROGRAM INCHARGE
Asst. Prof. Swati Gakiwad

Dr. Roselin tta George
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Public Speaking

SYLLABUS FOR PERSONAL DEVELOPMENT PROGRAMME-PUBLIC SPEAKING
—_— e e AL DB VELOIMENT PROGRAMME-PUBLIC SPEAKING

Programme Objectives

*  Establish rapport with sour audience

= Learn Public Speaking techniques to redice pervousness and fear

= Uhnderstand vour Public Speaking strengths as a presenter and how to appeal to different types of
peopie

* Recognize how visual aids can create impact and attention in Public Spaaking

® Pevelop Public Speaking technigues 1o create o professional presence

o Leam some different we pare and organize information
e Prepare. practice. and deliver a short presentation

Detailed Syllabus:

The syllabus covers Lhe Personal Development program-Public Speaking-..
= Introduction to Professional world
» English Grammar
* Introduction to Public speaking
= Basics of Corporate English

Instructional Methods: Online lectures, practical, activities and assignments

Duration: 3 Months

Course Code Course Title _ a l
FDP-01 Introduction to Prolessional world — i}
-EPDI"—{}Z ; Foundation 1: English Grammar

.PD P-03 Foundation 2: Introduction to Public speaking

iPI')!’-!M Foundation 3: Basics of Corporate English, Dining Etiquette
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Course| Course Title | CHAPTERS Course Details
Code
!PDP—UI PUBLIC CHAPTER- UNIT 1 Introduction to Professional world
SPEAKING-1 | 1 ~KASH. grooming conventions, meeting

and dining etiquette. Winning attitude. self- |
I confidence and discipline |

PDP-02 CHAPTER- UNIT 2 Foundation |: English Grammar
2 (articles. verbs. tenses. prepositions ete.)
PUBLIC Conversational English (reading,
SPEAKING-2 pronunciation. etiquette, small talk, GD etc.)
PDP-03 CHAPTER -3 UNIT 3 Foundation 2: Introduction to Public
speaking / giving speeches with hands on
PUBLIC practice
SPEAKING-3
PDP-04 CHAPTER- UNIT 4 Foundation 3: Basics of
4 Corporate English — Applications,
PUBLIC Expressions
| SPEAKING-4 Dining Etiquette

| | S
Evaluation Pattern:

1. 45 Marks MCQ Examination (Onling)
2. 45 Marks Assignment (Google Classroom)
3. 10 Marks —Class Participation

Note: 1. Examination will be conducted online.
2. Assignments will be collected in google classroom which will be assigned for each department.
3. Class participation marks will be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course.

FACULTY INCHARGE PROGRAM -CHARGE
Asst. Prof. Bushra Ansari Dr. Roselin itta George
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Tally & GST

Y B K TALLY ERP

The primary learning objective of a Tally course includes understanding and
applying the fundamental principles of accounting using the Tally software.
Gouds & Service Tax helps create 2 common market in India with a uniform
taxation system and curb tax evasion in the country. It helps to understand
various concepts of Goods & Service Tax. To gain an insight on the recording
and analyzing the transactions for compliance under GST & to be familiar
with the technology and the flow of return filing under GST.
Detailed Syllabus:

The syllabus covers Basic Fundamentals of Tally ERP and GST.

® The key areas addressed in Fundamentals of Tally are Demonstrate the
Golden Rules of Accounting, Define and explain Trial Balance, Trading
Account, Profit and Loss Account, and Balance Sheet, Stock Summary -
Daybook - Cash and Bank Books - Purchase Register - Sales Register -
Journal-Register.

® GST course includes Overview of GST, Registration under GST, Payment of
GST

Instructional Methods: Offline lectures, practical and activities.

Duration: 3 Months

Course Code Course Title
T&GST-01 Fundamentals of Accounting
T&GST-02 Overview of GST
T&GST-03 Registration under GST
T&GST-04 Payment of GST
Course Course Title CHAPTERS Course Details
Code
T&GST-01 | Fundamentals of CHAPTER -1 Unit 1: A. Program and Course
Accounting Tally 1 Overview
B. Meaning of Accounting
Unit 2: Golden Rules of
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cecounting
Unit 3: Trial Balance

CHAPTER 2 Unit 1: Introduction to Financial
Tally 2 Statements
Unit 2: Receipts and Payments
Unit 3: Cash and Bank Book
T&GST-02 | Overview of CHAPTER - Unit 1: Introduction and Meaning of
GST 3 GST and IGST

Introduction
and Scope of
GST

Unit 2: Scope of GST
Unit 3: Dual GST

CHAPTER 4
GST Council and GST
Network

Unit 1: GST Council
Unit 2: Goods and services tax network
(GSTN)

T&GST-03

Registration under
GST

CHAPTER 5 Unit 1: Introduction and Objectives
Introduction and Unit 2 : Need and Advantages of
Objectives Registration

CHAPTER 6 Unit 1: GST Registration Online

Registration Procedures

T&GST-04 | Payment of CHAPTER 7 Unit 1 : Recording / Maintenance
GST Introduction of Register/Ledgers
to Payment Unit 2: Interest on Delayed
of GST Payment
Unit 3: Payment of GST

CHAPTER 8 Unit 1 : Tax Deduction at Source
Tax (TDS)
Deduction at Unit 2: Collection of tax AT
Source & Source (TCS)
Collection of Unit 3: Unique Identification
Tax at Number (UIN)
Source
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|
i CHAPTER 9 Unit 1 : GST payment for different
Modes of taxpayers
GST Unit 2 : Online modes of Payment
Payment

Unit 3: Offline modes of Payment

L

Evaluation Pattern:
1. 45 Marks MCQ Examination
2. 45 Marks Assignment
3. 10 Marks —Class Participation

Note: 1. Examination will be conducted offline,

2. Assignments will be collected in classroom which will be assigned for each
department.

3. Class participation marks will be given based on the attendance of the students.
Certificates will be given to the students in successful completion of the course.

FACULTY INCHARGE PROG
Asst. Prof. Salman Dhokadiya Dr. Roseli

IN-CHARGE
initta George
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Digital Marketing

Advanced Course in Digital Marketing and Content Creation

Programme Objectives:-

Understanding Digital Landscape: To familiarize students with the digital ecosystem,
including social media platforms. search engines, websites, mobile apps, and other online
channels used for marketing.

Developing Marketing Skills: Teach students fundamental marketing principles and
strategies tailored for digital platforms, including content creation, SEQ (Search Engine
Optimization), PPC (Pay-Per-Click), email marketing, social media marketing, and
analytics.

Audience Engagement and Targeting: Train students on identifying and understanding
target audiences, creating buyer personas, and developing strategies to engage and
convert prospects into customers.

Content Creation and Management: Educate students on creating compelling and
relevant content for various digital platforms, understanding the nuances of different
content types (text, images, videos), and managing content calendars effectively.

Data Analysis and Analyties: Provide skills in using analytical tools to measure and
interpret marketing campaign performance, understand key metrics, and make data-
driven decisions to optimize campaigns.

Brand Building and Reputation Management: Teach strategies for building a brand
presence online and managing the brand's reputation through social listening. responding
to feedback, and crisis management.

E-commerce and Conversion Optimization: Educate students on e-commerce
strategies, user experience (UX) design. and conversion optimization techniques to
maximize sales and customer retention.

Practical Experience and Case Studies: Provide hands-on experience through projects,
internships. or real-world simulations to apply theoretical knowledge to practical
scenarios and analyze case studies of successful digital marketing campaigns.

Adapting to Trends and Innovations: Keep students updated on the latest trends, tools,
and technologies in digital marketing, encouraging them to adapt and innovate within this
rapidly evolving field.
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10. Ethical and Legal Considerations: Instill an understanding of ethical and legal

implications in digital marketing, including privacy, data protection, and compliance with
industry regulations.

|
|
Instructional Methods: Offline lectures, case studies and assignments

Detailed Syllabus:

This syllabus offers a structured overview of the main topics covered in a digital marketing
course for students. It provides a foundation in various digital marketing strategies, tools, and
best practices while incorporating practical applications and case studies to reinforce learning.

Duration: 3 Months I

|

Eourse Code Course Title

ACDMCC - 01 Introduction to Digital Marketing

ACDMCC - 02 Website Fundamentals and User

Experience (UX)

ACDMCC -03 ) Search Engine Optimization (SEQ)

ACDMCC - 04 Content Marketing and Strategy '
ACDMCC - 05 Emerging Trends and Innovations :
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=
Course Code

Course Title

Chapters

Course Details

Module 1

Introduction to Digital
Marketing

Chapter 1 :

Introduction to digital
marlketing

Understanding the digital
landscape and its evolution
Overview of digital
marketing channels and their
significance

Key concepts and
terminology in digital
marketing

Chapter 2 : Digital
Marketing Strategy and
Planning

Developing comprehensive
digital marketing plans
Budgeting, resource
allocation, and setting KPIs
Integrating various digital
channels into a cohesive
strategy

Module 2

‘Website Fundamentals
and User Experience
(UX)

Chapter 3:

Website Development
and Management

Basies of website
development and design
principles

Understanding user behavior
and user experience (UX)
Conversion optimization and
best practices for website
performance

Module 3

Search Engine
Optimization (SEO)

Chapter 4:

Social Media Marketing
Strategies

Fundamentals of SEO and its
importance in digital
marketing

On-page and off-page
optimization techniques
Keyword research, content
optimization, and link-
building strategies

Chapter 5:

Overview on major
social media platforms

Overview of major social
media platforms (Facebook,
Instagram, Twitter,
LinkedIn, etc.)

Developing a social media
strategy

Content creation, scheduling,
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and community engagement

Module 4 Content Marketing and Chapter 6: Understanding content
Strategy marketing and its role in
Content Creation on digital branding
Digital Platform Content creation techniques
(blogs, videos, infographics,
ete.)

Content distribution and
amplification strategies

Chapter 7: Analytics Introduction to analytics
and Data-driven tools (Google Analytics, ete.)
Decision Making Key metrics and

performance indicators in
digital marketing
Interpreting data and
making data-driven decisions

Chapter 8: Mobile Overview of mobile
Marketing marketing strategies and
trends

Optimizing campaigns for
mobile devices

Mobile app marketing and
its nuances

Module 5 Emerging Trends and Chapter 9: Exploring emerging trends in
Innovations digital marketing (Al, voice
Al voice search, AR/VR | search, AR/VR, etc.)
Adapting to new technologies
and innovations in the field

Chapter 10: E-commerce strategies and
best practices
E-commerce and Conversion rate optimization

Conversion Optimization | (CRO) techniques
Understanding the customer
journey and improving sales
funnels

Understanding ethical
considerations in digital
marketing
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Compliance with regulations,
data privacy, and consumer
protection laws

Evaluation Pattern:

1.45 Marks MCQ Examination
2.45 Marks Assignment

3.10 Marks —Class Participation

Note: 1. Examination will be conducted offline,

2. Assignments will be collected in the classroom which will be assigned for each department.
3. Class participation marks will be given based on the attendance of the students.

Certificates will be given to the students in successful completion of the course.

B

FACULTY INCHARGE PROG -CHARGE
Asst. Prof. Swati Mohite Dr. Roselin\Linitta George
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Competitive Exams

To develop competitive skills in student
To train them for upcoming Entrances and Competitive exams by
providing a basic knowledge of math, logical Reasoning.

Detailed Syllabus:
The syllabus covers Basic Fundamentals of Mathematics, logical reasoning, and
English,

Instructional Method: Offline lectures, Objective test and activities.

Duration: 3 Months

Course Code Course Title
CEE-01 Fundamentals Of Mathematics
CEE-02 Logical Reasoning
CEE-03 General English
Course Course Title CHAPTERS Course Details
Code
CEE-01 Fundamentals Of CHAPTER Unit 1:
Mathematics -1 A. Quadratic Equation, Indices,
Algebra factorization

B. Permutation and
Combination

Unit 2: Ratio and Proportions,
percentage, Profit loss,
IPercentage.

Unit 3: Time — work , Distances
Speed
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CHAPTER Unit 1: Probability theory,

2 Addition theorem, dependent and
Probability Independent event, Expectation,
and Unit 2: Areas of triangles
Mensuration Quadrilaterals, circle, Perimeter

Unit 3: Volume of cube . cylinder .
spheres and cone.

CEE-02 Logical CHAPTER - Unit 1: Coding-Decoding,
Reasoning 3 Number series,

Unit 2: Clock, Calendar.

Unit 3: Blood relation (Family
Relation), Seat arrangement

CHAPTER4 Unit 1: Set theory, Venn diagram,
Unit 2: Data interpretation, odd one
out

(CEE-03 General English CHAPTER 5 Unit 1: Articles rule, Rules for
Grammar Tense, Preposition, Active and
Passive voice, Synonyms and
antonyms

Unit 2: idioms and phrases ,
Direct and indirect speech rule
CHAPTER 6 Unit 1: Letter writing format,

Reading comprehension

Evaluation Pattern:

L. 90 Marks MCQ Examination (Oftline)
2. 10 Marks —Class Participation

Note: 1. Examination will be conducted Offline.
2. Class participation marks will be given based on the attendance of the

students.

Certificates will be given to the students in successful completion of the course.

“ULTY INCHARGE IQACC

Mr. Abhijeet Pawar Dr. Roseli initta George
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Events Planning and Management

SYLLABUS FOR EVENT PLANNING MANAGEMENT PROGRAM

Programme Objectives

To impart knowledge aboul the basics of event planning and management therchy enabling the
learners Lo prepare for a variely of careers in the events industry.It Improves Customer Service.,
Increase Operational Efficiency. Grow Revenue, Optimize Facility Utilization & Increase Safety,

Detailed Syllabus:

The syllabus covers following topics-
® Introduction to Event Management
® Pre-Planning and Pre-production of an event
e Pitching and promotion of events
e Careers in Event Management

Instructional Methods: offline lectures, practical, activities and assignments

Duration: 3 Months

Course Code | Course Title
EPMP-01 ® Introduction to Event Management
EPMP-02 ® Pre-Planning and Pre-production of an event
EPMP-03 ® Pitching and promotion of events
EPMP-04 ® Careers in Event Management
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Course | Course Title CHAPTERS Course Details
Code
EPMP-01 ICHAPTER-1 UNIT 1- Introduction to Event
EVENT PLANNING| Mamsgpments
MANAGEMENT The Event Planning Industry
PROGRAM -01 = Event Planning Company: Functions

* Role of Event Managers
+ Assignment

EPMP-02 CHAPTER-2 UNIT 2- Pre-Planning and

" “ Pre-production of an event
EVENT PLANNING M
MANAGEMENT = Departments and Individual Role
PROGRAM -02 = Concept and its Importance
* Importance of Presentation

= Assignment

EPMP-03 CHAPTER -3 UNIT 3- Pitching and promotion of
EVENT PLANNING i
MANAGEMENT * Crisis Management
PROGRAM -03 = Post Evaluation of Event
= Marketing and Learning
* Assignment
EPMP-04 ICHAPTER 4 UNIT 4- Careers in Event
EVENT PLANNING 1":;’“33"“?"“‘
MANAGEMENT ompanies i
PROGRAM -04 = Self Evaluation
- Power of Event Manager
L * Assignment
Ev. tion tern:

L. 45 Marks MCQ Examination
2. 45 Marks Assignment
3. 10 Marks —Class Participation

Note: 1. Examination will be conducted offline.
2. Assignments will be collected in the classroom which will be assigned for each
department.

Certificates will be given to the students in successful completion of the course.

FAC UI%GE

Asst. Prof. Priya Singh

43



